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With therapists’ help, stroke 
won’t keep farmer from harvest

THIS IS  AN ADVERTISEMENT

1300 Oak Street  •  Faulkton, SD 
605-598-6262  

faulktonmedical.org

Members of the 
FAMC therapy 
department have 
helped Elmer 
Hamburger, seated, 
recover from a 
stroke this spring. 
Pictured, standing, 
from left, are Jen 
Bauer,  physical 
therapist; Donna 
Crook,  physical 
therapy assistant; 
Jean Mitchell, 
occupational 
therapist and Chelsea 
Odden, physical 
therapist.  Not 
pictured is Alison 
Winter, speech 
pathologist. 

The staff of the therapy 
department at Faulkton 
Area Medical Center 

is working toward one big 
goal when Elmer Hamburger 
comes in to his appointments: 
Helping the Seneca farmer 
get back into the combine 
this fall.  

The staff makes a point to know a 
patient’s own goals. For Hamburger, 
the goal is sitting in the driver’s seat 
during harvest. “They have that in the 
back of their mind when they are giv-
ing me therapy,” Hamburger said.

The farmer from Seneca had 
a major stroke in March and was 
paralyzed on one side. FAMC is able 
to provide all three kinds of therapy 
Hamburger’s doctor recommended: 
physical, occupational, and speech. 
Hamburger also appreciates the 
friendly, personal attention of the 
staff—he knows they know him and 
care about his progress. 

“It’s fun to have Elmer here,” said 
Donna Crook, a physical therapy 
assistant. “Every time you see him, 
he’s doing a little bit more.”

In less than five months, he’s pro-
gressed to walking with a cane and 

driving himself to appointments. 
“God’s the healer,” Hamburg-

er said. “But they do good work 
(at FAMC). I have to give them 
credit.”

FAMC therapists work with 
people of all ages and with a 
variety of needs—from hospital 
in-patients to out-patient rehab to 
sports-related diagnoses.

For those who start therapy 
while in the hospital, the staff of 
the PT, OT and speech therapy 
departments may be the medical 
professionals that patients see 
most consistently through the 
whole healing process, explained 
physical therapist Jen Bauer. “We 
get to discharge them at their 
optimal function,” Bauer said. 
“That’s pretty cool to watch.” 

The goal is not just helping 
people get back the function they 
had before whatever incident 
brought them to therapy, accord-
ing to occupational therapist Jean 
Mitchell, but to go beyond that. 
“We want them to be able 
to do whatever they want 
to do without limitations,” 
Mitchell said. “We like the 
Faulkton slogan, ‘We believe 
in possible.’”

The staff develops skills that 
bring specialized help to their 
patients—for example, Mitchell 
is working toward certification in 
hand therapy, and physical ther-
apist Chelsea Odden is learning 
the Graston Technique of soft 
tissue mobilization. The depart-
ment uses Accelerated Care Plus 
equipment—as good as or better 
than equipment found in much 
larger facilities—which includes 
regular, research-based training 
on how to make the best use of 
that equipment to improve patient 
outcomes. 

“We take the time to learn new 
techniques,” Odden said. “Overall, 
we want to provide high-quality 
care. We want people to come 
here and know they will get 
better.”

Hamburger knows he is bet-
ter. And he knows that with a 
little help, he will get better yet. 
Harvest time is coming, and he is 
planning to be ready for it. 

O C T O B E R  I S  P H Y S I C A L  T H E R A P Y  M O N T H
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Marttila-Losure  

can be reached at  
heidi@dakotafire.net.

spark
Rethink what’s happening. 

Reimagine what’s possible. 
That’s the goal of Dakotafire Media, the 

company that’s bringing you the publica-
tion you have in your hands. 

Spark is our second publication. We’ve 
been publishing Dakotafire magazine for 
four and half years now, helping readers 
understand the trends at work in Dakota 
communities and sparking conversations 
about what it takes to make our commu-
nities thrive. 

Our goal for Spark is to bring the con-
versation to more communities in North 
and South Dakota. Until now, we’ve had a 
presence mostly in communities with pop-
ulations less than 3,000. We want to keep 
the conversation going in those places, but 
we also recognize that the Dakotas in gen-
eral are rural—larger communities can 
also face many of the same challenges. No 
matter where you live, if you want to help 
make your community better, this maga-
zine is for you.

We want Spark to be available in the 
places people gather in our communi-
ties. We have a number of host locations 
confirmed, and we’re looking for more! 
Interested business owners should contact 
Nicole at nicole@dakotafire.net. 

And if you love what’s covered here 
and want a deeper dive into these topics, 
I invite you subscribe to Dakotafire maga-
zine. Find a form on page 18, or subscribe 
online at dakotafire.net. Now go dive in!

ON THE COVER: Residents of Redfield, 
S.D., are switching their mindsets about 
economic development: Instead of 
hoping to lure a big company to town, 
they are building their community in other 
ways—through housing, investment in a 
new school, support of entrepreneurs, 
and more. Pictured, from left, are Clark 
Davis, David Marlow, Jim Ellenson, Shad 
Storley, Keri Schade, Karen Gall, Lisa 
Zens, Heidi Appel and Shawn Chase. 
See the story on page 12. Photo by Heidi 
Marttila-Losure
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comes in to his appointments: 
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The staff makes a point to know a 
patient’s own goals. For Hamburger, 
the goal is sitting in the driver’s seat 
during harvest. “They have that in the 
back of their mind when they are giv-
ing me therapy,” Hamburger said.
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a major stroke in March and was 
paralyzed on one side. FAMC is able 
to provide all three kinds of therapy 
Hamburger’s doctor recommended: 
physical, occupational, and speech. 
Hamburger also appreciates the 
friendly, personal attention of the 
staff—he knows they know him and 
care about his progress. 

“It’s fun to have Elmer here,” said 
Donna Crook, a physical therapy 
assistant. “Every time you see him, 
he’s doing a little bit more.”

In less than five months, he’s pro-
gressed to walking with a cane and 

driving himself to appointments. 
“God’s the healer,” Hamburg-

er said. “But they do good work 
(at FAMC). I have to give them 
credit.”

FAMC therapists work with 
people of all ages and with a 
variety of needs—from hospital 
in-patients to out-patient rehab to 
sports-related diagnoses.

For those who start therapy 
while in the hospital, the staff of 
the PT, OT and speech therapy 
departments may be the medical 
professionals that patients see 
most consistently through the 
whole healing process, explained 
physical therapist Jen Bauer. “We 
get to discharge them at their 
optimal function,” Bauer said. 
“That’s pretty cool to watch.” 

The goal is not just helping 
people get back the function they 
had before whatever incident 
brought them to therapy, accord-
ing to occupational therapist Jean 
Mitchell, but to go beyond that. 
“We want them to be able 
to do whatever they want 
to do without limitations,” 
Mitchell said. “We like the 
Faulkton slogan, ‘We believe 
in possible.’”

The staff develops skills that 
bring specialized help to their 
patients—for example, Mitchell 
is working toward certification in 
hand therapy, and physical ther-
apist Chelsea Odden is learning 
the Graston Technique of soft 
tissue mobilization. The depart-
ment uses Accelerated Care Plus 
equipment—as good as or better 
than equipment found in much 
larger facilities—which includes 
regular, research-based training 
on how to make the best use of 
that equipment to improve patient 
outcomes. 

“We take the time to learn new 
techniques,” Odden said. “Overall, 
we want to provide high-quality 
care. We want people to come 
here and know they will get 
better.”

Hamburger knows he is bet-
ter. And he knows that with a 
little help, he will get better yet. 
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O C T O B E R  I S  P H Y S I C A L  T H E R A P Y  M O N T H
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After an amazingly successful RuralX Summit, 
Dakota Resources would like to thank you for “ruralizing your potential” with us 

this past July. With over 50 sponsors and 200 attendees, we are off to a great 

start and excited for next year. Mark your calendars for July 2017, and our 

next RuralX Summit at the Dakota Events Center in Aberdeen. Find details and 

updated information at dakotaresources.org/ruralx.

Dakota Resources is a non-profit organization dedicated to being a champion of rural communities and a catalyst for economic development. 

Find out more at www.dakotaresources.org  //  605.978.2804  //  info@dakotaresources.org

Out Here Together. Out Here For Better. 

This was great. This 
was perfect. I am 
head over heels with 
this conference and 
I’m glad it’s the first 
because that means 
there will be more.

AMANDA BECHEN, CPA 

Business Owner and Community 
Volunteer, Wagner

“

”

DR_dakfire_august2016.indd   1 8/17/16   1:28 PM
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Pools • Spas • Games & Things

826 6th Ave. SE   •   Aberdeen, SD 57401
605-226-9074   •   blackknightpools@yahoo.com
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WHAT’S HAPPENING

How much do  
you know about ...
VOTING?
The Constitution is talking to you, my friend. 

Well, and to me, too. To all of us citizens, actually. That’s what 
that “We the People” is referring to—in a democracy, it’s really 

our job to run the country. Sure, we delegate it during elections every 
few years, but the responsibility to pay attention is written right in there 
with freedoms we like to celebrate. 

So, Election Day is Tuesday, Nov. 8—just a few weeks away! Time to 
start practicing making good choices. Test your knowledge (and add to 
it) with this quiz. Turn the page for the answers.

by HEIDI MARTTILA-LOSURE

1 Did the Dakotas do better or 
worse than the national average 

in voter turnout in 2014?
a. better.
b. worse.

2 Did more or less than half of eli-
gible Americans vote in the 2012 

presidential election?
a. greater than half.
b. less than half.

3Which age group in South 
Dakota has the greatest differ-

ence between how many of that 
group that registered, and how many 
of that group that voted?

a. 18-30
b. 31-40
c. 41-50
d. 51-60

e. 61-70
f. 71-80
g. 81-90

4What do you think is the rea-
son cited most often when S.D. 

high school students who said they 
weren’t voting were asked why not?

a. They aren’t registered.
b. They don’t care.
c. They don’t trust the government. 
d. They don’t know the candidates 

or the issues. 

5 About what percentage of 
Americans said they trusted the 

government to do the right thing 
“just about always” or “most of the 
time” in a recent survey?

a.  5 percent.
b. 19 percent.

c. 39 percent. 
d. 52 percent.

6 For those who call themselves 
Democrats or Republicans, trust 

in government varies according to: 
a.  whether they voted in the last 

election.
b. whether the current President is 

of their political party. 
c. whether their own economic sit-

uation is getting better or worse. 

7What is the total number of ballot 
measures in both Dakotas this year? 

a.  5
b. 10

c. 15
d. 20

8 About how many of South 
Dakota’s 66 counties use “I 

Voted” stickers? (Data isn’t available 
for North Dakota.)

a. 15
b. 25

c. 40
d. 60

See how you did!
2  dakotafire.net dakotafire.net  3
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ELIGIBLE VOTERS TURNOUT

2014 general election  
by age group

About one in five 18- to 30-year-olds 
voted in 2014. That turnout is far less 

than any other age group. 

Information provided by S.D. Secretary of State’s Office

1 a. The Dakotas did better than the national 
average on voter turnout in 2014.

By one measure, we aren’t doing too bad in the Dakotas in terms of 
voter turnout. North and South Dakota ranked 10th (45 percent) and 11th 
(44.9 percent), respectively, in voter turnout in 2014, according to FairVote.
org. That’s better than the national average of a 35.9 percent, which was the 
lowest it’s been in a midterm election since 1942.

But both the Dakotas’ and the national statistics are terrible compared to 
the voter turnout numbers for the most recent major elections in other devel-
oped countries. At least 22 developed countries had turnouts of 60 percent 
or higher in 2014-16, according to the Pew Research Center. 

2a. More than half of eligible Americans 
voted in the presidential election of 2012. 

National voter turnout in 2012 was about 53 percent.

3a. Way more 
18- to 30-year-

olds register than 
turn out to vote 
in South Dakota. 

South Dakota has a clear 
problem spot: Young people 
(ages 18-30) aren’t voting. Plenty 
of them register, but they don’t 
show up at the polls. In 2014, 
only about one in five 18- to 
30-year-olds actually voted.

In 2012, they did a little bet-
ter—36.4 percent, accord-
ing to the Council of State 
Governments Knowledge 
Center. But they were beaten by 
the national average for 18- to 
29-year-olds (45 percent) and the 
turnout rates of South Dakota’s 
neighbors, North Dakota (51 per-
cent) and Minnesota (58 percent).   

“We’re getting beat” both 
regionally and nationally, said 
South Dakota Secretary of State 
Shantel Krebs. 

4  dakotafire.net



LIFE IS TOO 
IMPORTANT TO MISS.

Hearing loss often occurs so gradually you might not 
notice it’s happening. With hearing loss prevalent in ages 
65 and older, it’s important to get your hearing tested. 

Call today for a FREE hearing screening!

3001 6th Ave SE Suite 2  |  Aberdeen, SD 57401
Dr. Elizabeth Falk Schwab

schwabaudiology.com605.725.4455

Sunshine Bible Academy
God’s Truth for Today’s Youth

Since 1951

Sunshine Bible Academy exists to assist parents with raising  
their children in the nurture and admonition of the Lord  

by integrating God’s truth into all areas of life.

Comprehensive course offerings 
include fine arts, industrial 
technology, agri-science, 
foreign language and college 
credit options. 

Sunshine Bible Academy is a  
non-denominational, evangelical 

school with highly qualified, 
committed faculty  

and staff.

Boarding is available for students in grades 8-12.

www.sunshinebible.org  •  605.853.3071  • 
Facebook “f ” Logo CMYK / .ai Facebook “f ” Logo CMYK / .ai

 /sunshinebibleacademy
400 Sunshine Drive  •  Miller, South Dakota

 ... apparently have some work to do.

4c. Students were most 
likely to say they don’t 

trust the government.
Krebs visited high schools across South Dakota 

this spring, and she plans to visit more this fall. 
She said she asks the students if they are reg-
istered (most of them who are of age are) and 
whether they are planning to vote. Those who 
said they weren’t planning to vote had two com-
mon answers: They don’t think it matters, and 
they don’t trust government. 

Krebs said she hasn’t asked them for more 
details about what they mean by that lack of trust, 
so she’s not sure if there’s some fear that their votes 
won’t be counted (in this talk of “rigged elections” 
this year). But, if these young people are anything 
like the rest of the country, the lack of trust in gov-
ernment has been around a lot longer than this 
election season.

South Dakota 
Secretary of State 
Shantel Krebs spoke 
about voter turnout in 
Pierre, S.D., on June 
23. Photo by Heidi 
Marttila-Losure
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5b. Only 19 percent of 
Americans said they trusted 

the government to do the right 
thing at least most of the time.

Trust in government is at one of the lowest points since 
it started being measured in 1958. “Only 19% of Americans 
today say they can trust the government in Washington 
to do what is right ‘just about always’ (3%) or ‘most of the 
time’ (16%),” according to the Pew Research Center. Trust in 
government was at its highest (77 percent) in 1964. Except 
for a jump up to 60 percent right after the Sept. 11, 2001, ter-
rorist attacks, trust in government hasn’t broken 50 percent 
since 1973.

6b. For partisans, trust in 
government varies depending 

on whether the current President 
is of their own political party.

One interesting trend in these trust statistics: Democrats 
tend to trust government less when Republicans are in 
control of the White House, and Republicans trust gov-
ernment less when a Democrat is president. (The variance 
is greater among Republicans—Republicans’ trust in gov-
ernment drops more when a Democrat is president. It’s 13 
percent now, with President Obama in the White House.) 

This probably isn’t unusual in a country that is increas-
ingly partisan. 

Another Pew Research Center survey looks at how 
Democrats and Republicans view members of the other 
party. “For the first time in surveys dating to 1992, majori-
ties in both parties express not just unfavorable but very 
unfavorable views of the other party,” according to the 
center. “And today, sizable shares of both Democrats and 
Republicans say the other party stirs feelings of not just 
frustration, but fear and anger.”

There’s more in Dakotafire magazine! 
Read how schools can do their part to 
increase civic engagement, and how 

we can all work to improve trust in one 
another. www.dakotafire.net
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Please call anyone of our team members to assist in your buying, selling or renting needs!
Melanie Bobby
Broker/Owner 
(605) 216-3130

Milbert Mehlhoff
Broker 
(605) 380-1476

&  MEHL H O F F  A S S O C I AT E S

WELCOME TO ABERDEEN! (605) 725-3130 // (605) 225-8520

Gordon O’Neill
Broker 
(605) 216-7930

Jason Gonsor
Broker Assoc. 
(605) 216-1967

Alan Hoerth
Broker Assoc. 
(605) 380-8520

Peggy Kalt
Broker Assoc. 
(605) 216-2412

Bob Kiesz
Broker Assoc. 
(605) 380-5800

Brittany Smart
Broker Assoc. 
(605) 290-1487

Chad Christiansen
Insurance Agent 
(605) 380-9828

(605) 725-3130 // (605) 225-8520

Investing in you!
Melanie Bobby,  

Broker/Owner,  
(605) 216-3130

Milbert Mehlhoff,  
Broker, (605) 380-1476

Gordon O’Neill,  
Broker, (605) 216-7930

Jason Gonser, Broker Assoc. (605) 216-1967
Alan Hoerth, Broker Assoc., (605) 380-8520
Peggy Kalt, Broker Assoc., (605) 216-2412
Bob Kiesz, Broker Assoc., (605) 380-5800
Brittany Smart, Broker Assoc., (605) 290-1487
Chad Christiansen, Insurance Agent, (605) 380-9828

9 Fifth Ave SE  •  Aberdeen, SD  •  info@vinylfxsd.com

Apparel & Caps

Embroidery 

Window Decals 

Interior Wall Graphics 

Interior Office Signs 

Cornhole Boards 
 & Bags

 Yardzee Games 

Promotional Products

Vehicle & Trailer Decals

MENTION THIS AD AND GET 10% OFF!

715 N. 10th St.  •  Aberdeen, S.D.
www.maxandermas.com

Facebook “f ” Logo CMYK / .ai Facebook “f ” Logo CMYK / .ai

LIKE US ON FACEBOOK!        MAXANDERMASABERDEEN

wBRING IN THIS AD AND SAVE

$5 off a $25 purchase

Open 10-7 Mon-Fri, 10-6 Wed, 10-4 Sat
facebook.com/teacherspetstore • teacherspet@midco.net

20% OFF ONE ITEM
Expires 11/25/16. Cannot be used with other offers.

Educational Toys • Games & Puzzles  
Social Studies • Language Arts • Math 

 Science • Behavior & Classroom Supplies

1923 6TH AVE SE, SUITE 105, ABERDEEN, SD 57401 • 605-262-4242

7c. The Dakotas together have 
15 measures on the ballot. 

North Dakota has five ballot measures this year; 
South Dakota has 10. (One additional measure, to allow 
corporate farming, was on the ballot in North Dakota’s 
primary in June. Voters rejected the measure.)

You can find the exact text of the ballot measures, plus 
explanations by the state attorneys general, pro and con 
statements, and contact information for the measures’ 
sponsors on the two states’ secretary of state websites: 
sos.nd.gov and sdsos.gov.

If you’re looking for a little help 
navigating those ballot measures, 

Dakotafire Media has put together a 
guide for you. Find it at dakotafire.net. 

8c. About 
40 to 42 of 

South Dakota’s 
66 counties 
use “I Voted!” 
stickers.

Sporting the sticker after voting is more than just a fun 
way to show that you exercised your constitutional right 
to vote—it’s also being recognized as a tool to increase 
voter turnout. 

“People see the sticker and think to themselves, ‘Oh 
yeah, I forgot to vote. I’ve got to do my civic duty as well,’” 
Krebs said. 

The state does not provide stickers to voting precincts, 
but Krebs is encouraging county auditors to consider hav-
ing the stickers available on Election Day. í

Possible, probable, powerful: Three ways to make civic engagement better
How do you know if a strategy for civic engagement 

is going to do any good? 
Hahrie Han, a political science professor from the 

University of California–Santa Barbara, has suggested 
some questions that those who want to do something 
to improve voter participation can use as a guide. 
Ask: Does the action I want to take make voter 
participation more:

• possible? Does it remove barriers to 
participation or otherwise make it easier to 
vote?

• probable? Does it make people want to take 
part?

• powerful? Does it help people have an actual 
effect on policy, or directly people’s lives? 

The best strategies will do all three. 
For example: Some states have adopted automatic 

voter registration, which removes one barrier to 
participation, making voting more possible. But it 
doesn’t help voting become more probable or powerful. 

One strategy for making voting more probable is 

helping people see how the policies they are voting on 
could affect them personally.

Ethan Frey of the Ford Foundation, which 
published an article on Han’s work, suggests that the 
clearest way to make participation more powerful is to 
take action in numbers. “Most institutions, especially 
government, don’t respond to individual demands 
(unless you have a lot of money) as well as they do to 
collective action,” Frey writes.

This means that even if civic engagement starts 
with voting, it probably shouldn’t end there. 
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800-658-4708  •  www.house-of-glass.com

It’s your home. Make it  
a distinctive personal creation. 

Showplace cabinetry is made to order  
to your unique needs and tastes.  

Call or stop in soon to learn more ... 

Navigating the news
For democracy to work, voters have to be informed. 
The problem for citizens today is that it isn’t easy 
to navigate the vast sea of information available. 
With so many new sources for news, how can you 
tell what’s good information and what’s the work 
of shysters? Here’s our brief guide to learning this 
increasingly important skill called news literacy. 

Did this information come 
from a reliable news source?

START 
HERE.

Does the piece give equal 
representation to all sides?

Does the piece include all relevant 
positions (though maybe not equally)?

Does the 
source have an 
uneven number 

of ads or 
opinion pieces 
for one side or 

another?

It's from my Uncle Max.*  
*insert friend or relative name here.

No.

Is he an eyewitness to the 
news he's sending? 

Yes. 

Really? That doesn't 
happen very often. But if 
that's true, he's a reliable 

source in this case. 

OK, he's not really an eyewitness.

No.

Can you tell 
where he got that 

information? 

No.

I'm not 
sure—how 
can I tell if 

it's a reliable 
source?

Yes. 

Yes. No.

Trick question! Giving “equal time” 
to both sides doesn’t necessarily mean 
the news source is being fair. Journalists 

should be fair to the facts and not 
necessarily fair to the various sides of an 

issue. Sometimes that means one argument 
gets more time or space than another. 

“(T)oo much of the news media still can’t 
break with bothsidesism—the almost 

pathological determination to portray 
politicians and their programs as being 

equally good or bad, no matter how 
ludicrous that pretense becomes,” writes 
New York Times columnist Paul Krugman. 

“(I)f a presidential candidate were to assert 
that the earth was flat, news analysis 

articles would have the headline ‘Shape of 
the planet: Both sides have a point.’”

Yes. No. That’s a good sign, 
but there’s more to 

consider. This doesn’t necessarily 
mean the source is unfair. 

A newspaper could be 
featuring each candidate for 
office in turn, for example. 
Saying a news source is 

biased means it has shown 
a pattern of unfairness, 

and you have to look at its 
coverage over time to see 

that. Next question. 

Yes. 

No.

By Heidi Marttila-Losure/Dakotafire Media
Source: Center for News Literacy at Stony Brook 
University. The center has a full course that teachers 
can use to teach news literacy, using examples from 
the 2016 presidential campaign. Find it at drc.
centerfornewsliteracy.org.

WHAT’S POSSIBLE: NEWS LITERACY 
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Is the news source independent 
(it isn't run by someone clearly in 

favor of one side)?

Is it 
news or 
opinion?

Is the news source accountable if it makes mistakes?  
(Does it print or broadcast corrections?)

Have the facts of the story 
been verified as accurate—ideally 
by at least one source that has no 
“skin in the game” (Census data, 

nonpartisan offices, etc.)?

This is NOT information you 
should use to inform your voting 

decisions. Look elsewhere. 

This COULD be good 
information for your voting 

decisions, but don't rely on this 
alone. Find other sources as well. 

This is most likely to be good 
information for your voting 

decisions. Watch to make sure 
this source keeps following 

journalistic standards!

This can be an indication 
that this news organization has 

a stated political preference. 
But it doesn’t necessarily mean 

that the news coverage from 
that source is biased. Good 

journalists are bound by ethical 
guidelines and aren’t influenced 
by what happens in the ad space 
(where people with more money 
can buy more space) or on the 

opinion page (where a small but 
passionate minority can write 

lots of letters). 

Yes. No.

Yes. No.

 This can be relevant 
information (going to a 

campaign website to find out 
what a candidate thinks, for 

example), but realize that you 
are getting—at best—half the 

story. At worst, you are getting 
deliberate misinformation. 

Yes. 

No. Reliable news organizations value accuracy more than 
the appearance of perfection and will correct the record 

if they screw up. 

I'm not sure— 
how can I tell? Opinion.

News.

Follow this advice from the 
Center for News Literacy:

“Look who’s talking.” In 
print, news is written by 

reporters, staff writers, editors 
and correspondents; on TV, 
it’s reported by reporters, 

correspondents, and anchors. 
People with the titles columnist 
and commentator offer opinion. 
It’s harder to tell with analysts, 

contributors, consultants, 
pollsters, and strategists. These 
people often have allegiances 
that influence the information 

they provide. 
“Look at how they’re talking.” 

People speaking in the first 
person are often giving an 

opinion. Other signs of opinion, 
according to the center: 

“exaggeration, emotionally 
loaded words and sarcasm.”

OK. Is it opinion 
journalism, or just 

opinion?

Doesn’t look like 
it’s fact-based.

Sigh. Spell it out for me. 

Opinion journalism can be a 
valid source of information for 

voters—if it’s opinion journalism, 
not just opinion. “Savvy news 

consumers turn to straight news 
reports to become informed and 
then turn to opinion journalism 
for insight and understanding,” 

according to the Center for 
News Literacy. “Both are based 
on principles that distinguish 

journalism from all other media: 
verification, independence and 

accountability. By definition, 
opinion journalism is one-sided, 
but it always draws conclusions 

from a fact-based inquiry with an 
allegiance to the truth.”

It’s 
journalism.

MCCLEARY LUMBER

124 2ND AVE NW • ASHLEY, N.D. • 701-288-3428 
Terry McCleary, owner

FOR ALL CONSTRUCTION NEEDS
New Construction – Houses, Barns, Shops  

Remodeling Projects
Carpets & Hard Surface Flooring

Plumbing & Electrical
Feed Bunks, Calf Shelters  •  Hardware On Hand
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1-800-809-8595, TEll Us wHAT
yoU wANT ANd wE’ll do THE REsT!
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VARIETy oF CANdIEs & Gold lEAF JEwElRy
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What’s it really about? Who is 
sponsoring? 

What political action committees 
are working for or against it?*

Accredited by The Higher Learning Commission - A Commission of the North Central Association of Colleges and Schools

1201 ARROW AVE.
WATERTOWN, SD

Mission Statement: Lake Area Technical Institute: superior, comprehensive 
 technical education that changes lives and launches careers.

Lake Area Technical Institute does not discriminate on the basis of race, color, national origin, sex, disability, or age in its programs, activities, and employment. The following person has been designated 
to handle inquiries regarding the non-discrimination policies: Vice President, PO Box 730, (605) 882-5284 x 225.  Those in need of accommodations should notify their instructor and make appropriate 

arrangements with the Office of Disability Services at (605) 882-5284 x 216.For further information on notice of non-discrimination, visit http://wdcrobcolp01.ed.gov/CFAPPS/OCR/contactus.cfm 
for the address and phone number of the office that serves your area, or call 1-800-421-3481.10  dakotafire.net



Redfield
COMMUNITY SPOTLIGHT

Redfield, S.D., could be called a small city or a big 
town. It has features that are the best of both.

“Main Street is a very interesting, fun place to go visit on a Saturday 
afternoon. You’ve still got those good, enjoyable family things and shop-
ping” as in a larger community, according to Lisa Zens, executive director 
of Grow Spink, Inc., headquartered in Redfield. But children “can still go 
outside and play or ride their bike, and someone will let us know if there’s 
a problem.”

Zens, who raised her two biological children mostly in Sioux Falls 
before moving to Redfield, where she gained four more through mar-
riage, said the way she and her husband are raising their younger chil-
dren is much different from how she raised the older ones.

“In a big city, you have many amenities, but you might not go out and 
enjoy those things, because you don’t quite see them in the same perspec-
tive as you do when you only have those things to do,” she said.

As of the 2010 census, Redfield ranked 30th out of more than 300 South 
Dakota communities in population, with 2,333 people living in the 

community.

Town works for a bright future 
with new housing, new school, 
new faces and community pride

story by  WENDY ROYSTON

photos by  WENDY ROYSTON & HEIDI MARTTILA-LOSURE

Continued on page 13
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EVERYONE HAS A RIGHT TO A COLLEGE EDUCATION.
That’s why we offer numerous opportunities to help you earn your degree, whether online, at a campus, 
or both. After all, your career ambitions are uniquely your own. And with our flexible study plans, relevant 
degree programs and personal advising from day one, so are your options. Because we believe you should 
get the opportunity you deserve.

HISTORY OF NAU 
Success is made, not born. In 1941, NAU opened its 
doors to students in Rapid City, South Dakota, who 
desired specialized business training. The founder 
of the university, Clarence Jacobsen, strived to 
bring unique opportunity to fulfill a need. This vision 
continued to grow with the university and evolved 
with Harold D. Buckingham who acquired the school 
in 1962.

Anticipating a demand for business leaders after 
World War II and the Korean Wars, the university 
was ready with new classes in accounting, 
marketing and management. The programs 
were geared toward the educational needs of 
returning veterans who sought an expanded 
role in the business world. NAU believes that a 
university should be built around the needs of its 
students—that’s why we spent decades cultivating 
opportunities like this to meet those needs. And as 
NAU continued to expand in both its geographical 
locations, online courses and its faculty and staff, 
the focus remained on Harold D. Buckingham’s 
belief in providing everyone the opportunity to 
pursue their education. 

Today the university includes more than 30 
campuses across 10 states offering degrees in 
today’s top growing industries.

RELEVANT DEGREE PROGRAMS 
FOR REAL-WORLD SUCCESS
Earning your degree is about more than just
pursuing your passions. You want an education
that will not only help you reach your goals but also 
prepare you for success in your real-world career. We 
offer over 60 degree programs to help prepare you 
for today’s top growing industries, including business, 
information technology, healthcare, and more.

A PERSONAL ADVISOR FROM DAY ONE
After decades of service to our students, we know 
how to help you succeed. That’s why our support 
starts before you enroll—and continues until 
graduation day. 

A UNIVERSITY BUILT AROUND YOU 
Life is busy. We understand. We provide you with 
options that make sense for your life with a variety 
of classes offered online or on-campus that help you 
start building your career skills from day one.

PROGRAMS: 
• College of Legal Studies 
• Criminal Justice A.A.S.
• Criminal Justice B.S. 
• Professional Legal Studies B.S.
• College of Business, Accounting, and Technology
• College of Health and Sciences

NAU - Sioux Falls
5801 S. Corporate Place
Sioux Falls, SD 57108
(605) 336-4600
(800) 388-5430
sfadmissions@national.edu

NAU - Watertown
925 29th St. SE
Watertown, SD 57201
(605) 884-7200
(800) 898-8317
watadmissions@national.edu

For more information about our graduation rates, the median debt of students who completed the program, and other important information, please visit our website at 
www.national.edu/programdisclosures. National American University is accredited by the Higher Learning Commission - www.hlcommission.org - 800-621-7440. 8/2016.

www.national.edu
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Continued on page 14

“It’s a nice-sized community to 
raise children,” said Jim Ellenson, 
a longtime Redfield educator who 
owned the Dairy Queen in town 
and is on the Redfield Chamber of 
Commerce and 4-H Leaders boards. 
“And there are a lot of jobs in town—
there’s more jobs than people.” 

A recent search on the Department 
of Labor website shows 42 open posi-
tions in town. Redfield has a vari-
ety of small chain retailers and res-
taurants, mixed in with small “mom 
and pop shops” with local roots, plus 
entertainment options—including a 
drive-in movie theater and a bowling 
alley—not common to many smaller 
Midwest communities.

“We’re kind of a ‘tweener,’” said 
Shad Storley, superintendent of the 
Redfield School District. Redfield 
has the benefit of being big enough 
to support a bustling commerce, 
but “it’s more of a small-town feel-
ing. When you walk down the street, 
you’re calling people by their first 
name, and they’re calling you by 
your first name. That’s kind of nice.”

Redeveloping 
development

Like most communities in South 
Dakota, however, Redfield’s popula-
tion is on the decline, dipping from 
2,518 at the 2000 census to the most 
recent 2,333 figure—a drop of 185 
people, or 7 percent. As a result, the 
focus of the community’s develop-
ment groups has shifted.

“Fifteen or 20 years ago, (develop-
ment) was all about trying to bring 
out-of-state businesses into … our 
community that would bring jobs 
along with it, and we were always 
trying to bring new businesses to 
town,” said Shawn Chase, president 

of the Redfield Area Development 
Corporation and owner of Chase 
Ford.

Now, “there’s not a lot of it going 
on in the whole state, but espe-
cially not in these small towns due 
to lack of available workforce. … 
You’ve got to work with 
what you’ve got, because 
it’s a pipedream to think 
you can open a business 
with 50 jobs, because 
there aren’t 50 (available) 
employees. … Instead of 
economic development … 
it’s more based on com-
munity development.”

In recent years, development in 
Redfield has focused a lot on housing.

“For a very long time, there was 
never available inventory” for new-
comers, nor for those already in town 
who were looking to upgrade, Chase 
said. “So we thought maybe we start 
with housing and community devel-
opment, to give people the opportu-
nity to live here, and maybe we will 
be able to (focus on business recruit-
ment again) someday.”

Housing hustle
Over the past two decades, the 

Redfield housing market has been 
actively developed by both RADC 
and GSI, along with help from the 
city. Ten single-family homes, one 
twin home and one four-unit build-
ing have been constructed so far in 
the Prairie Winds development. That 
development, focused on increasing 
the community’s higher-end housing 
market, was started by RADC, with 
help from the city, in the 1990s. 

Redevelopment of what once was 
a trailer court in the early 2000s is 
geared more toward moderate and 
low-income housing. GSI did the 
redevelopment on that land, and 
moved in two governor’s houses. 
RADC then took over that develop-
ment, and two spec houses have since 
been built, with two more nearing 
completion in what now is known as 
Packard’s Addition.

It’s an effort Chase said has had a 
“domino effect” on the local housing 
market.

“Building apartment complexes 
that financially will cash-flow isn’t 
easy to do,” Chase said, “so we 
decided we would take the top-down 
approach ... Some of the people who 
are building and/or purchasing new 
homes are leaving vacancies in the 
middle of the market. We’re creating 
a multi-level housing movement, so 
to speak.”

Seed money for construction came 
from the sale of a 10,000-square-foot 
building the city erected in the indus-
trial park in the 1990s. Eventually, 
RADC acquired the building, the 
original tenant moved out, and it was 
rented to a series of other businesses 
before being sold to Wilbur-Ellis. 
Chase said RADC “breaks even” on 
the costs of materials and labor with 
the sale of each home. 

“You go through all of this work to 
sell a lot, basically, but the main thing 
that we’re doing is trying to drive the 
availability of housing,” he said. “It’s 
all about the people. The more people 
we’ve got coming to town, the more 
people you’ve got available to work, 
which might give (a business) the 
opportunity locally to grow.”

Lisa Zens, executive director of Grow Spink, Inc., says Redfield’s 
distance from larger cities has helped it become the trade center 
for the rural region between Huron and Aberdeen.

 Retired teacher and former business owner Jim 
Ellenson, who is active with the Chamber and 
4-H Leaders Association, says Redfield is the 
perfect-sized town to raise a family.
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Continued from page 13

Construction 
commotion

This summer, Redfield was alive 
with construction crews working on 
a Highway 212 reconstruction proj-
ect through the center of town and 
the construction of 36 miles of the 
Dakota Access pipeline through 
Spink County—the longest stretch 
in any single county in the state of 
South Dakota. The pipeline project 
was anticipated to bring 1,600 work-
ers through the area on a daily basis 
for about six months, and eventually 
will mean 10 new high-income jobs at 
a pump station outside Redfield for 
people who will be required to live in 
the Redfield area, according to Zens.

“There’s nothing that we did to 
bring that to town, but it will be good 
for Redfield,” Chase said. “Aside 
from the ethanol plant, in the last sev-
eral years, that probably is going to be 
the biggest thing to happen to Spink 
County. ... That makes a big differ-
ence—bringing families to town. ... 
Nobody wants to pay a lot of taxes. 
Well, somebody’s got to pay the taxes. 
The pipeline will be that ‘somebody,’ 
and it will be nice—it will be good for 
the school, the county.”

And, while no one in the Redfield 
area objected publicly to the pipe-
line, Chase cautioned that the value 
of progress isn’t always measured in 
dollars and cents.

Earlier this year, locals were “vehe-
mently opposed” to a proposed drill-
ing experiment in Spink County, and 
the project ended before it started. 
But, in the case of the pipeline, Chase 
said some accommodations should 
be made for the betterment of the 
region—and the nation.

“Nobody wants a pipeline in their 
backyard, but somebody needs to 
have it in their backyard,” he said, 
adding that the pipeline runs through 
his own property. “Everybody just 
wants it to be somebody else. Well, 
that’s a bit selfish. North Dakota is 

our neighbor, and what’s 
good for North Dakota 

is usually proba-
bly pretty good for 
South Dakota.”

Progress in education
During the 2014-15 school year, the 

Redfield School District began a stra-
tegic planning process that is about 
to result in a new $23 million, single-
story, single-facility K-12 campus.

“Is putting $7 million to $8 mil-
lion into an old buildings prudent, or 
do you just do a new school?” asked 
Shad Storley, who became superin-
tendent of the district the year official 
discussions began. “We know, out 
of our capital outlay (fund), we can 
use $7 million over the next 20 years 
toward this project.”

The remainder—$16 million—
was approved in a 62-38 percent opt-
out decision early this year, just three 
months after a core team of 30 pre-
sented plans to the public. 

As a result, “The future of education 
in Redfield is only going to progress,” 
Storley said. “We did not want 
to do something that was 
a Band-Aid for 10 years. 
Back in 1917, the people 
built something that has 
lasted for 100 years. We 
want to (build) something 
that’s going to last.”

Final plans for the project should 
be selected by the end of 2016, with 
pre-construction—the demolition of 
a former gas station for a new play-
ground—beginning this fall. Last 
month, the city vacated two streets in 
order to allow room for the project be 
accomplished with a single one-story 

building, rather than several build-
ings in multiple blocks, as currently 
is the case.

Construction of the junior/senior 
high school should start this winter, 
with classes transferring to the new 
facility sometime during the 2017-18 
school year, at which time three upper-
class buildings will be demolished. 
Then, the elementary classrooms, an 
auxiliary gym, and an auditorium 
will be constructed. The current ele-
mentary building is expected to come 
down in 2019. An all-school reunion 
is planned for next summer, allowing 
alumni a last look at the old facilities 
before they are razed.

“Staying at the same site makes 
things a little bit more interesting,” 
Storley said. “We’ve done a whole lot 
of planning in making sure that we 
really won’t have to tear anything 
down until (each) new part is ready.”

SDDC
Despite controversy and declin-

ing need for one of Redfield’s largest 
and longest employers, officials say 
there are no plans to close the South 
Dakota Developmental Center.

“Difficulty in filling entry level 
support positions has been a chal-
lenge across the state in human ser-
vices for many years, and as a result 
there has been a right-sizing plan—
plan to reduce the population—in 
place for the last several years,” said 
SDDC director Barb Abeln.

Abeln is new to the position. 
She first served as interim director 
after the former director resigned in 

Redfield Public School 
Superintendent Shad Storley 

has been hard at work on new 
school plans since he arrived 

in Redfield two years ago. 
Construction is scheduled to 

begin this fall on a $23 million 
K-12 school rebuild.
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February after former SDDC employ-
ees presented complaints about con-
ditions at SDDC to legislators. She 
was appointed director in June.  

The former employees alleged that 
conditions at SDDC are unsafe for 
both staff and residents.

In August, legislators on the 
Government Operations and Audit 
Committee proposed a plan to sur-
vey employees to learn more about 
what is happening and what can be 
done to improve the situation.

Abeln said publicity surround-
ing the allegations has not affected 
recruiting efforts.

At its peak, the center served 
nearly 1,200 people with intellectual 
disabilities. Abeln said the center 
no longer has a record of how many 
employees it had then. Today, it pro-
vides 376 fulltime-equivalent jobs 
and serves 129 people.  Locals note 
that the staff once numbered hun-
dreds more. It opened in 1902, on a 

tract of land given by a local donor, 
at a time when Spink County was 
thriving.

“Redfield was chosen more than a 
century ago, when the institution and 
its workforce needs were very differ-
ent,” Abeln said. “Spink County was 
growing very quickly—it went from 
9500 people in 1900 to nearly 16,000 in 
1910. It had a higher population, for 
example, than Pennington County 
did.”

But a workforce shortage tied to 
outmigration is not the only reason 
that employee and patient numbers 
have dipped at SDDC.

The Developmental Disabilities 
Act in 1970 provided for the dein-
stitutionalization of people,” Abeln 

said. “The goal was for all people to 
be supported in their home commu-
nity (so) providers are located across 
the state to meet the needs of people 
with intellectual (disabilities).”

SDDC provides more than 
employment to the Redfield area. 
Program recipients volunteer in and 
are active members of the commu-
nity. Facilities are lent to the broader 
community, too—community swim-
ming lessons are offered at the SDDC 
pool, the auditorium is used by the 
Redfield Area Concert Association, 
the gym is a practice facility for 
school sports teams, and the staff at 
SDDC provide training to local teach-
ers and daycare providers.

“Even though we are on the edge 
of town, we are an integral compo-
nent of the Redfield community,” 
Abeln said.

Checking • CDs • IRAs • Loans 
Mortgages • Credit Cards  

Auto • Home • Health 
Life • Commercial 

www.DakotalandCommunityInsurance.comwww.DakotalandFCU.com

509 North Main Street | Redfield, SD 57469

Home of  
the Original 
Frosty Joe

Main St • Redfield, SD
605-450-0436

simplycharmingboutiquesd

Rural Development: Housing, Workforce, Agriculture  
Educational Opportunities • Promotes Small Business Growth 

Serving All of Spink County // growspink.com

Lisa Zens
executive 
director

(605) 302-0090
www.redfieldenergy.com

Spink County  
MerCantile

Antiques • Collectibles
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SHAWN CHASE

www.shawnchaseford.com

605-472-1633

Redfield, SD
M i k e ’ s
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Mike Kruthoff, Owner
605 Main Street • Redfield, SD 57469
605-472-1610 • mlk1@abe.midco.net

I sell more 
than a  

mattress ... I sell a good 
night’s sleep. 
Guaranteed!

• Mattresses 
• Bedroom Sets
• Furniture

M

Continued from page 15

Bustling businesses
Redfield is home to a host of small 

franchise businesses—Hometown 
Shopko, Dollar General, Subway 
and Dairy Queen among them—that 
complement the local businesses.

“It’s not so much ‘a community our 
size,’ but a community in our loca-
tion” that makes vibrant commerce 
possible, according to Zens. “We are 
45 miles from Huron or Aberdeen, so 
… a lot of times … we’re staying here 
in town” to shop and dine.

For the smaller retailers, “every 
customer is important,” said Keri 
Schade, owner of Simply Charming, 
a coffee and gift shop on Main Street. 
“Whether they come in and they 
spend $5 on a drink, or they come 
in and they spend $500 on furniture, 
you treat them all the same, because 
they’re all important” to the success 
of a local business.

Schade, who grew up in Redfield 
and married her high school sweet-
heart, purchased Simply Charming 

with her sister-in-law three 
years ago. 

“I loved this 
place,” she said. “I 
came here all the 

time” for coffee and shopping.
The retail choices at Simply 

Charming have changed, but Schade 
and her former business partner kept 
the popular coffee recipes from the 
previous owner.

Just down the street, Simon and 
Heidi Appel are trying new things at 
County Seat, the furniture and home 
décor business they bought last year.

“Business in a small town can be 
tricky,” said Heidi Appel, who also 
serves as Redfield’s parks and recre-
ation director. “Your customer base 
is small, ... people only need (furni-
ture and home décor) so often.” They 
also provide gift items such as candy 
or wine baskets that might be pur-
chased more frequently.

Appel said locals can be too 

willing to shop out of town or online, 
not realizing the same things often 
can be purchased from friends and 
neighbors for the same price or better.

“It’s not that we can’t be compet-
itive,” she said. “It’s just that people 
don’t always think of us as their first 
stop.”

This summer, County Seat opened 
a wine bar, to fill what the Appels 
saw as a need in the community.

“We do have a few bars and res-
taurants in town, but nothing that 
would fit into the scope of your clien-
tele for a wine bar,” Heidi Appel said 
of the “cozy” space they created in 
the back of their store. 

Also this summer, a new restau-
rant near the Highway 212-281 junc-
tion opened, after a man working 

Redfield native Keri 
Schade purchased Simply 
Charming, a coffee and 
gift shop on Main Street, 
three years ago, finding a 
way to keep open a place 
she had loved since her 
youth.
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Continued on page 18

at the local ethanol plant noticed a 
vacant restaurant building adjacent to 
the parking lot of the Super 8 where 
he was staying. That man, Atanacio 
Nieto, originally from Mexico, called 
a couple of friends, and suggested 
the trio open an authentic Mexican 
restaurant in the building originally 
used as a Pizza Hut.

Juan “Carlos” Jasso drove from 
Kansas the following day, and the 

decision was made. Soon, eight other 
Hispanic friends moved to town, and 
together they run La Cabana, which 
sees heavy traffic—particularly on 
weekends—from all over the area.

RADC helped the entrepreneurs 
obtain necessary funding for their 
business, while GSI helped the new-
comers—whose primary language 
is Spanish—set up their equipment, 
comply with regulations and get 

their food license. Zens said the orga-
nizations were quick to help bring 
the business—and its people—to 
town, because both were a perfect fit.

“I felt a passion from them, and I 
knew they were going to work hard 
and make it happen,” Zens said. 

Some residents had felt for years 
that the community needed some-
thing different.

“Any kind of restaurant com-
ing in—or any kind of store—keeps 
people in town and spending money 
here,” she said. Plus, those who visit 
for hunting, athletics or other rea-
sons “have some options to stay here, 
rather than running to Aberdeen for 
everything.”

And Jasso said Redfield is a good 
fit for his crew.

“Bigger towns are more expen-
sive—the rent, the equipment,” he 
said.

As the need for 
our services 
continues to 
grow, so does 
our team. We 
are seeking 
compassionate, 
dedicated  
Registered 
Nurses,  
Licensed 
Practical  
Nurses and 
Certified Nurse 
Assistants.

Apply online: wi.goldenlivingjobs.com

Build a  
brighter 
future  
for your 
patients 
and for 
yourself. 1015 3rd St E • Redfield, SD 57469

Diane Forgey - (605) 472-2288

Chicago and NorthWestern Historic Railroad  
Depot Museum & Visitor Center, Redfield, S.D.

TUES-SUN 10-4, MAY 1-DEC 30
www.redfield-sd.com • Like us on Facebook!

Stuck on Scrapbooking  •  Leo's Good Food

This community feature is sponsored by: 

snap-fab.com  •  605.228.3318

Metal Fabrication  •  Welding   •  Wood Working
CAD Design & Prototyping  •  Screen Printing & More
Contact me for any of your custom fabrication needs. —Joe Mielke

810 W 4th St • Redfield, SD
605-472-0233 • Mon-Sat 11-9 • Sun 11-3

Free queso or guacamole with $30 purchase 
Half-price appetizers during happy hour 2-5

CARPETS PLUS
HOME GALLERY

carpetsplushg.com • (605) 472-1984
MAIN STREET • REDFIELD, S.D.

Planning  
a road trip?  

SUPPORT  
LOCAL  

on the way!

dakotafire.net/directory

Simon (not pictured) and 
Heidi Appel and purchased 
The County Seat last year, 

in an effort to keep open 
a service they felt was 

essential for the community.
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Hunting destination
Each October, Redfield—like 

much of South Dakota—is flooded 
with a sea of orange. The Redfield 
area is known as “the pheasant capi-
tal of the world” due to being home 
of the first successful release of the 
Chinese ringneck pheasant in 1908. 
Zens said the area boasts more hunt-
ing lodges than she can count.

“As a region … hunting and tour-
ism definitely are a big, big push,” 
she said, adding that her family, like 
many in the area, hosts guests from 
multiple states each fall. “Anybody 
who goes to an airport around that 
time knows how many people come 
into the state.”

The town is dotted with homages 
to the birds, including a large pheas-

ant atop a sign pole in front 
of the local volunteer 

fire department, the 
school mascot, and 
various business 
names.

Age-old entertainment
One family is working hard to 

keep a local icon up and running.
The Davis family—Clark and Rosa 

Davis; their daughter, Stacey Marlow, 
and Stacey’s husband, David—pur-
chased the 60-year-old Pheasant City 
Drive-In Theatre in 2014.

“We didn’t want our town to lose 
it,” said Stacey Marlow of the still-
busy drive-in, one of just six left in 
the state.

“We get a nice draw out of 
Aberdeen and (area) towns,” said 

Clark Davis, who helped paint the 
theater’s first movie screen in 1953 
and often was in the audience in the 
theater’s first decade.

A lot has changed in the way 
that movies are delivered to those 
who park their cars on the 10-acre 
lot, however. When they purchased 
the theater, the family immediately 
invested $70,000 into a digital projec-
tor system, in order to be able to show 
the most recent releaseson the movie 
screen that runs adjacent to Highway 
281, one mile north of Redfield.

Some weekends, the lot is packed 

Continued from page 17
Juan “Carlos” Jasso, left, 
and two friends opened La 
Cabana, an authentic Mexican 
restaurant, in Redfield this 
summer, bringing to town 
eight other friends to work 
with them. Jasso said the 
community has been very 
supportive of their venture.
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with cars—1,000 paying custom-
ers (those ages 11 and up) and 1,000 
child guests saw the Minion movie 
over the course of four showings one 
weekend—and others, attendance is 
lower. It all depends on the movie, 
Marlow said, but children and family 
features tend to bring in larger audi-
ences to the theater each summer.

“Some come for the movies. Some 
come for the experience,” Marlow 
said. “Some come (because) ‘I grew 
up with the drive-in. I want to take 
my kids to the drive-in.’” 

Another tradition continues in 
town at Leo’s Good Food, which 

boasts “good food you can bank on” 
from a building that housed a bank 
until the restaurant moved there in 
1983. The restaurant’s evening salad 
bar is served in the main vault from 
the former bank.

Karen Gall’s parents, Bill and 
Janette Noyes, started the business 
with its namesake across the street 
from the current location in 1964. 
Janette, who still routinely plays 
cards at the café, perfected the pie 
recipes, and Shirley Jungwirth, who 
worked for the restaurant since its 
opening, is “retired” but continues to 
work there two days a week.

“She’s been here 
longer than I’ve been 
alive,” said Gall with a 
smile.

Jungwirth isn’t the 
only thing that’s stuck 
with Leo’s for over a 
half-century.

“I have the same 
people waiting for me 

to open the door every morning,” 
said Gall, who moved home from 
stints in Phoenix and Vegas to offer 
her children a quieter life closer to 
family. Gall now owns Leo’s with her 
brother, Lee Noyes.

So, what keeps them coming back?
“We’re here a lot, and we care 

about what (and who) we serve,” 
Gall said. “We’re a retirement com-
munity, and we see so many of our 
customers pass away. … We’ve made 
a lot of friends—people who come 
daily, twice a day (or) sometimes 
three times a day.” í

These sponsors support distribution of Dakotafire in their communities:

The Hoven 
Review

We are grateful for their support! If you live in one of these communities  
and enjoy receiving Dakotafire, PLEASE THANK YOUR SPONSOR!

SPONSORS MAKE A DIFFERENCE. 

czz bczz bSEPT. 28: Pumpkin Patch. 
Children fifth grade & under pick 
out their pumpkins. Free. 5:30 
p.m. at Haider Construction, 
East Hwy 212 

OCT. 8: OctoberFest. Activites 
for the entire family! 3-11 p.m. on 
Main Street 

OCT. 20: Chicago Northwestern 
Depot Annual “Box Lunch” 
Social. Order by calling 472-
4566. $10. 11 a.m.-1:30 p.m. at 
715 W 3rd St.

OCT. 22: Community Memorial 
Hospital Auxiliary’s Annual 
Vendor/Craft Fair. Vendors, call 
605-472-1110 to reserve a table 
($40). 10 a.m.-4 p.m. at Redfield 
Armory, 309 W 3rd St. 

NOV. 5-6: 19th Annual Redfield 
Gun Show. Guns, scopes, 
knives, art, clothing and more. 
$3. 9 a.m.-4 p.m. at Redfield 
Armory, 309 W 3rd St. 

NOV. 12: 1940s Canteen Dance 
Gala. Social, dinner and live 
music by Mogen’s Heroes. 
Redfield Armory, 309 W 3rd St. 

Great fall events in REDFIELD

For more information, visit www.redfield-sd.com
®

www.arlingtonsd.com

Low-Interest Business Loans 
Entrepreneurial Technical Assistance 
Commercial Lots Available 

Jason Uphoff:  jason.m.uphoff@gmail.com

Helping you  
bring your dream to life.

ARLINGTON 
COMMUNITY  
DEVELOPMENT 
CORPORATION

Food Fair
KRUEGER’S

Clark Davis and Dave and Stacey (Davis) Marlow 
purchased Pheasant City Drive-In movie theater in 
2014. The theater is one of just six drive-ins still 
open in the state.

From left, Shirley Jungwirth, Karen 
Gall, Janette Noyes and Lee Noyes 
are some of the faces that customers 
see at Leo’s Good Food. Seated is  
one of those longtime customers.
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Jorgenson 
Meat Store

AND

33  ICE CREAM 
FLAVORS!

Open Mon-Sat, 9-noon & 1-6
605-947-4110

Located along U.S. Hwy 12 in Waubay

Purple
Cow

The

SOUTH  
DAKOTA

ABERDEEN
Red Rooster  202 S Main St
The Brass Kettle 322 S Main St
Ken’s 2105 6th Ave SE

ALEXANDRIA
Joe’s Cafe 1150 Spruce St

ARLINGTON
1481 Grille 408 US-81

BRITTON
The Lunch Box 609 Main Ave

BROOKINGS
Choco Latte Coffee 2308 6th St
Ladelle and Fourth 36 E 4th St

CANTON
Paul’s Place 47954 W 5th S

CHAMBERLAIN
Anchor Grille 117 S Main St

CLARK
The Corner Diner  
 100 N Commercial St

CLEAR LAKE
Ardy’s Bakery 407 3rd Ave S

CORSICA
Dakota Tom’s  270 N Main St
Hoffman Gas & Grill  
 175 S Highway 281

DE SMET
Wards Variety Store Bakery  
 127 Calumet Ave SE

DIMOCK
Hofer’s Lounge 505 S Main St

DOLAND
Just Beecuz Floral Humphrey Dr

ETHAN
Agland Coop 206 SD 42

EUREKA
Eureka Kuchen Factory 1407 J Ave

FAULKTON
Burger Shack 1417 Main St

FLANDREAU
Bean Vine & Spirits  
 803 W Pipestone Ave
Bakery & Coffee Bar  
 105 E 2nd Ave

FREDERICK
Community Store 312 Co Rd 10A

GETTYSBURG
212 Mini Mall/Coffee Bean  
 113 W Garfield Ave

GREGORY
Sissy’s Cafe 601 Main St

GROTON
Ken’s  4 U.S. 12

HECLA
Jo’s Schoolhouse Cafe 408 Main St

HIGHMORE
D & K Outpost 33690 US-14

HOWARD
Higher Grounds Coffee Co  
 125 S Main St

HURON
Aroma 349 Wisconsin Ave SW

IPSWICH
Buffalo Station 5 US-12
Ken’s 511 5th Ave

IROQUOIS
Aeris Coffee Roasters 202 4th Ave

LANGFORD
The Front Porch 416 Main St

LEOLA
Ten-45 Grocery & Cafe  
 11498 363rd Ave

MADISON
Mochavino 100 Egan Ave S

MILBANK
Triple Dip Lodge  
 312 S Main St #104

MILLER
Heartstrings Limited  
 218 N Broadway

MITCHELL
Cafe Teresa 312 N Main St
Grounded Espresso 700 E Kay Ave
Hot Shots Espresso  
 322 E Havens Ave
Crazy About Cupcakes  
 417 N Main St #102

MOBRIDGE 
Grand Oasis 906 W Grand Crossing

OACOMA
Al’s Oasis   
 1000 S Dakota State Railroad

PARKER
Home Place 215 N Main St

PARKSTON
Boom’s Restaurant 1004 SD 37

 PIERRE
Pure Bliss Cupcake Co  
 107 W Capitol Ave

REDFIELD
Simply Charming 622 N Main St
Leo’s Good Food 602 N Main St
County Seat Furniture  
 608 N Main St

ROSCOE
Ricky’s Restaurant & Lounge  
 101 Mitchell St

SALEM
Cafe 81 360 S Nebraska St

SIOUX FALLS
Prairie Berry  322 E 8th St
Josiah’s Coffeehouse & Cafe  
 101 S Reid St
Coffea Roasterie 200 S Phillips Ave

Coffea Roasterie 2318 S Louise Ave
Half Baked 120 S Phillips Ave
Ch Patisserie 309 S Phillips Ave #1 
Queen City Bakery 324 E 8th St

SISSETON
Rosalie’s Restaurant 9 8th Ave E

TORONTO
Toronto Cafe & Lounge  
 285 Main Ave

TYNDALL
Tyndall Bakery 1707 Main St

VERMILLION
Latte Da 709 E Cherry St
Mister Smith’s Bakery  
 812 Cottage Ave

VIBORG
Kountry Kookin’ Cafe  
 106 N Main St

VOLGA
Valley Restaurant 103 Caspian Ave

WATERTOWN
Common Ground 100 E Kemp Ave

WAUBAY
Purple Cow 30 US-12

WEBSTER
Perfect Pickins 700 Main St
Pereboom Cafe 13 US-12

WESSINGTON 
SPRINGS

Sweet Grass 116 E Main St.

YANKTON
Yesterday’s Cafe 2216 Broadway St
Yankton Area Progressive 
Growth 803 E 4th St
 

Find your spark
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Where do people still gather to solve the world’s 
problems over a cup of coffee? Those are the kind of places 

where Spark magazine can be found.  
Stop by these locations to get your copy— 

and enjoy the local flavor while you’re there!

NORTH  
DAKOTA

ASHLEY
Shed Bar and Cafe 62 Center Ave S

BISMARCK
The Gifted Bean Coffee House  
 515 N 5th St

CARRINGTON
Prairie Inn 312 Hwy 281 NE

COOPERSTOWN
Wooden Gardens Coffee Shop  
 813 Burrel Ave SW

ELLENDALE
Ellendale Bakery 116 Main St

FARGO
Red Raven Espresso Parlor  
 916 Main Ave
Atomic Coffee  
 222 Broadway N #100

FINLEY
Rumors Tavern (Dakota Cafe)  
 213 4th St W

FREDONIA
Home Plate Cafe 104 Main St

GRAND FORKS
Archives Coffee House  
 3012 University Ave

GWINNER
Rosi’s Delites 20 N Main St

JAMESTOWN
Don’s Bistro & Decor  
 2400 8th Ave SW

KULM
Kulm Cafe 9 Main Ave S

LAMOURE
Wanda’s Place 12 1st St SW

LISBON
Hodenattes On Main 414 Main St

MANDAN
Cappuccino on Collins  
 105 Collins Ave

MAYVILLE
Whistle Stop 226 9th Ave SE

OAKES 
Sweets N Stories 509 Main Ave

RUGBY
Solid Ground Cafe 123 2nd St SE

STRASBURG
The Galley 709 Main St

 VALLEY CITY
The Vault 233 Central Ave N

WISHEK
Piccadilly Circus Cafe  
 9 N Centennial St

•  ABERDEEN  • GROTON  • CLARK   •  IPSWICH  • EUREKA  • BRITTON  •

www.kenssuperfair.com

ABERDEEN • IPSWICH • GROTON 
CLARK • EUREKA • BRITTON

CATERING     
  FULL-SERVICE DELI      

FULL-SERVICE MEAT COUNTER  

 BAKERY  
  BOTTLE SHOP

HUNTING & FISHING GEAR    
GAS    

COMPLETE SPORTSMAN
Guns  •  Ammo  •  Licenses

Bait  •  Tackle

Ken’s Super Fair/Shell Express 
2105 6th Ave SE, Aberdeen  •  (605)225-3572

Help us distribute Spark  
& get a great rate on advertising!

Name listings for distribution locations are free of charge. Street 
address & town are also included. Include more information for 

Spark’s 20,000+ readers by purchasing ad space. Ads start at $75!

Download a rate sheet here: 
www.dakotafire.net/distributors

For more information or to sign up, contact  
Nicole Johnson at (651) 336-9684 or nicole@dakotafire.net. 
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Brookings | Sept. 22-25
Sioux Falls | Sept. 22 • Rapid City | Sept. 27
sdbookfestival.com | (605) 688-6113

2016 Festival of Books
Bringing the best in books to South Dakota.  

70+ authors to meet & thousands of stories to share.
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START DATE: 08/02/16

DELIVER TO: -
EMAIL TO: - SIZE: 9.885 col X 6 in
FAX TO: - PUBLICATION: SD-FARM FORUM

SD-87350-1.INDD

605.287.413333
Roscoe, SSSDwwwwwwwwww.RockTuff.net
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SD-87350-1

Common Sense 
Manufacturing

Common Sense  
Slar

Quality that just  
makes sense!

Kelly Melius, Owner

Bale Feeders  •  Calf Shelters 
  Wire Winders  •  Feed Bunks   

Continuous Fence  
Portable Wind Break  
Free Standing Panels

Wayne T. Vincent, Solar Manager

Solar Water Pumping Systems
Certified Lorentz Technician

Residential & commercial solar 
systems and electric in-floor heat

35791 160th St., Faulkton, SD 57438  •  605-598-4157  •  www.commonsensemfg.com

605-765-4441


