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1WE GET RURAL. In a world 
that’s getting more citified every day, we 
at Dakotafire understand the appeal of 

rural places: Peacefulness. Connection to 
the land. Close-knit communities. Safety. 
We believe keeping rural communities 
strong and vibrant is good not only for the 
places we call home, but for the nation as a 
whole—because tending to rural is tending 
to the roots of the nation. We give a voice to 
those who aren’t content to see rural places 
wither away. 

2JOURNALISM IS OUR 
THING. We love diving deep into 
topics and surfacing later with some 

pearls of wisdom we didn’t know before. 
The learning is fun in itself; sharing that 
learning is what fulfills us. And we enjoy 
working with other rural journalists doing 
the same kind of work in their own com-
munities. 

3WE FOCUS ON 
SOLUTIONS. We know there 
are things that the public needs to hear 

that aren’t pleasant. But the story doesn’t 
have to end there. In almost every instance 
where you find a problem, you’ll also find 
someone working on a solution. Dakotafire 
searches for those pieces or beginnings of a 
solution and tells those stories, too—not to 

suggest that any one solution is the perfect 
answer, but to plant the seeds of possibility 
thinking much more broadly. 

4IT’S MORE THAN A 
MAGAZINE. Our goal is 
encouraging conversations that help 

rural residents rethink what’s happening 
and reimagine what’s possible. Hosting 
events is part of that work. And we are 
always exploring new ways to get people 
talking about sparking rural revival.  

5 WE ARE HOMEGROWN 
DAKOTANS. Dakotafire, at the 
moment, is owned and staffed entirely 

by women. Most of us are moms; all of us 
are working from our homes, occasionally 
as family life swirls around us. There’s no 
big corporation anywhere directing what 
we do, or distributing profits to distant 
shareholders. We’re just a group of grown-
up Dakota kids, following a dream to use 
our skills to make the place where we live 
better. 

6 WE HAD GRANT FUND-
ING … NOW WE DON’T. 
Dakotafire had total financial support for 

the first three years (thanks, Knight Founda-
tion, South Dakota Community Foundation 
and others!), and partial financial support for 
another year and a half (thanks, Bush Foun-
dation!). As of January, that grant funding 

has ended. We still may seek grant dollars 
in the future, but at the moment, we aim to 
be self-supporting. Advertising is going to 
make up a big chunk of our revenue (we love 
our advertisers!), and newspaper and com-
munity sponsors cover some costs (thanks 
so much, sponsors!). But we also want to get 
support from you, our readers. We have a few 
subscribers (thanks, subscribers!)—but most 
of you reading this do not pay to receive it. 
This is the new world of journalism, where 
no one source of revenue is going to pay all 
the bills. We have to look for funding from 
many directions. We want one of those di-
rections to be coming from you, our readers, 
so we’re also partly accountable to you. Our 
plan is to ask in a big way, once a year, for 
your financial support. 

7 YOU GET TO PICK THE 
THEME FOR MARCH/
APRIL 2017. Be our boss, and 

tell us what to do! Become a Fired Up 
member in any amount over $5 during 
the month of May, and you'll also get 
a vote on what the topic should be 
in March/April 2017, our "Member's 
Choice" issue! See the form at right for 
details. 

8MEMBERSHIP IS A  
WAY TO SHOW YOUR 
SUPPORT. If you appreciate what 

Dakotafire has done to spark conversations 
or possibility thinking in your community, 
becoming a Fired Up member is a way to 
say that you want our work to continue—
and that you also believe in a bright future 
for rural places. 

reasons you should become  

a Fired Up member TODAY8
HEIDI MARTTILA-LOSURE

JANELLE THIESSE

NICOLE JOHNSON

LAURA PTACEK

WENDY ROYSTON

BECOME A MEMBER!  
If you don't support rural, who will? 
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Dakotafire is ...
... a magazine.

... a conversation 
starter. 

... an online writing 
collaborative.

... an advocate for  
great journalism. 

... a cheerleader for 
rural communities. 

... a common voice for 
the rural Dakotas.

... a media company 
that represents  
YOU. Get one  of these great thank-you gifts!

Dakotafire’s work is done by Dakotafire Media, a social-minded limited liability corporation. Memberships are not tax-deductible.

Show your support 
for rural with a  

Fired Up membership.

Online sign-up is quick and easy, and you save a stamp! www.dakotafire.net/getfiredup

FIRED UP! MEMBER
Give an annual gift of $25 or more and we’ll send you a thank-you gift—
either a travel mug, a tote bag, or a T-shirt—and list your name in our 

Fired Up! Member Honor Roll printed in each issue.

T-shirts and tote bags are available in 
both North Dakota and South Dakota 

versions of the designs shown. 

FIRED UP! MEMBER
 $25   $50   $75   $100   $150   $200

 Other amount: ________________________
Make check payable to Dakotafire Media LLC,  
or enter credit card info below:

 Visa   Master Card   Discover

Expiration date: ____________mo _____________yr

Card number _______________________________

Signature ________________________________

Name ___________________________________

Street ___________________________________

City/State_____________________ Zip _________

Home Phone ____________________________

Email ___________________________________

I'd like the March/April 2017 issue of Dakotafire to be about: 
(pick one, or write in your own)

Thanks for your support!

Your Fired Up membership helps  
Dakotafire Media live up to its mission: 

Sparking a revival in the Dakotas and beyond by 
encouraging conversations that help rural residents 

rethink what’s happening and what’s possible.

 Sparking Rural Revival 
T-shirt (size: ________)

  ND  SD
 I (Heart) Rural T-shirt  

(size: ________)
  ND  SD

 Sparking Rural Revival 
tote bag

  ND  SD
 I (Heart) Rural tote bag
  ND  SD
 stainless steel travel mug

Clip and mail with payment (an envelope is provided in this issue) to  
Dakotafire Media LLC, PO Box 603, Frederick, SD  57441

I've given $25 or more and would like this thank-you gift:

 Agriculture
 Arts & Culture 
 Demographics 
 Elders

 Health
 Immigration
 Media 
 

 Neighbors
 Placemaking
 Technology
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Since 1958 Superior has been producing high quality, high performance 
products for customers in the U.S and Canada. Larson Manufacturing’s  

strategic partnership with Superior has contributed world-class manufacturing expertise, 
excellence and innovation. This affiliation has empowered Superior’s product offering to 
evolve into what it is today. Superior has two facilities, each with a different focus.

in off-site construction solutions

Custom redi-built homes are constructed in Madison and then shipped 
to their final destination. At this location you will find model homes and a 
sales center where homeowners work with the design team to create a 
home they are sure to love. The homes are built in one piece and many 
aesthetically pleasing finish options are available to accommodate any 
design, décor or level of style. 

Off-site construction is used for a variety of construction projects—
residential, lodging, education and senior living, to name a few. Buildings 
can be arranged in architecturally pleasing configurations and up to four 
stories. Superior collaborates with architects and engineers to create a 
holistic construction approach. Benefits include reduced construction time 
(30-50%), increased safety, reduced site disruption and gains in material 
and labor efficiency. 

Superior Homes leads the region 

M A D I S O N ,  S D

W A T E R T O W N ,  S D

www.superiorhomesllc.com

23430 456th Ave, Madison, SD
1 mile east on Highway 34

605-256-6588

715 21st St SW, Watertown, SD
1.6 miles west on Highway 212

605-886-3270
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Be part of a lively, inspirational summit designed for anyone who believes in rural possibilities, featuring: 
• Nationally recognized speakers Emily Pilloton, Becky McCray, Deb Brown and Michael Goodwin

• “Innovation Meets Tradition” panel discussion moderated by Hugh Weber

• Breakouts on housing, entrepreneurship, leadership and development finance 

• OpenX sessions where groups discuss, learn and plan strategies for the future

• Chef-inspired farm to fork “Supper on the Green” 

• Rock Garden Tour live radio performance

A full agenda and registration information is available at www.dakotaresources.org 
For more information, email info@dakotaresources.org or call 605-978-2804.

#ruralX is hosted by Dakota Resources, a non-profit organization dedicated to being a champion of rural communities and a catalyst for economic development. 

July 19-20, 2016  //  Dakota Event Center  //  Aberdeen SD

YOUR RURAL. YOUR EXPERIENCE. YOU’RE INVITED.

DR_dakfire_april2016.indd   1 4/5/16   9:59 AM

THIS IS  AN ADVERTISEMENT



A funny thing has happened in some con-
versations in the news lately: First, those 

in manufacturing professions have felt the 
need to speak up to convince students—their 
potential future workforce—that manufactur-
ing can provide a good living and a good life. 

FROM THE EDITOR

Somehow in that discus-
sion, philosophy majors and 
others in the liberal arts came 
off badly, and then they felt the 
need to defend their fields as 
still providing a good living 
and a good life. 

I am not sure why it has to be 
an either-or proposition. 

You may have heard the 
term “Renaissance man”— 
used to describe the guys from 
the 1400s to the 1700s  who 
knew a lot about a lot of things, 
and were nevertheless always 
eager to learn more. Leonardo 
da Vinci—the artist, inventor, 
scientist, musician and writer—
is probably the best-known 
example. 

Their way of living was 
based on the idea that being 
fully human meant learning 
both broadly and deeply, and 
developing their own capabili-
ties as much as they could. 

If da Vinci were alive today, 
I’m pretty sure he’d be just as 

excited to see, for example, how 
motorcycles are being built at 
Klock Werks, as he would be 
to attend a political debate or to 
visit an art gallery. 

I think those in the manu-
facturing trades could probably 
benefit from dabbling a little in 
philosophy (here’s a question to 
start with: “If you could change 
one thing about your com-
munity, what would it be, and 
why?”). 

And I’m pretty sure those 
in the liberal arts could enrich 
their lives by getting their 
hands dirty—fixing a lawn 
mower, say, or maybe even 
learning to weld and letting 
some sparks fly. 

Much of the joy and the rich-
ness of life comes in experienc-
ing its variety, which helps us to 
expand our view of the world, 
as well as what we see as pos-
sible within ourselves. 

A little Renaissance think-
ing would be good for us all.  í

Renaissance people

by H
EID

I M
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 Editor Heidi  
Marttila-Losure  

can be reached at  
heidi@dakotafire.net.
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Many, many thanks 
to our latest FIRED 

UP supporters!

T hank you!
T hank you!
T hank you!
T hank you!

Your support keeps us 
reporting to work with a 

smile. Cheers to you!

Glenn Cooper
Sarah Erickson

Joe Isakson
Charlie Johnson
Jason W Kettwig

Don & Mary Losure 
Lori Moen

Richard Schulte

A book my husband recommends on the connections between these worlds is  
Shop Class as Soulcraft: An Inquiry into the Value of Work by Matthew Crawford.

WELCOME  

to our new readers in 

Redfield! Please thank 

the City of Redfield for 

their sponsorship!
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Where are the ‘makers’?

MANUFACTURING: What’s happening?

Finding workers is a big challenge for Dakota manufacturers

Collin Newton, owner of Parkston 
Precision Machining in Parkston, S.D., 
can tell you about this problem first-
hand. His struggles in hiring qualified 
employees affected his ability to meet 
his customers’ demands. 

“It was difficult to keep up,” Newton 
said. “I should be able to do a complete 
die in one week, but with all the other 
business coming in, just trying to find 
someone who could competently han-
dle all of the issues over here and just 
repair work, I was always being called 
away from that.”

Without enough qualified help in the 

shop, he eventually wasn’t able to do the 
work at the quality or speed he should 
have, he said. He no longer does the spe-
cialized die sharpening and repair that 
he had started his business to do. 

Newton’s challenge was that he 
needed someone with more than one 
skill set. 

“I have no position for just a welder,” 
he said. “You need to be a mechanic, 
and you’re going to learn to run those 
machines. … They need to have tools, 
they need to be able to engineer, and 
they have to be able to think on their 
feet, while they’re working along with 

everything that they’re doing.” 
Newton isn’t actively hiring at this 

moment because of some temporary 
changes at his shop, but he said he’d 
do what he could to hire if a great can-
didate crops up—because who knows 
how long it would be before that hap-
pened again.  

He clearly isn’t alone having a 
hard time finding workers. A recent 
employment search in North Dakota, 
using some of the most common man-
ufacturing terms, showed more than 
2,000 available positions on www.job-
snd.com. A search of seeker.sd.gov 
yielded 510 listings for “production 
operations.” 

David Owen, president of the S.D. 
Chamber of Commerce & Industry, 
said the workforce shortage has been a 
constant part of the state’s conversation 
for 15 or 20 years, no matter what else is 

going on in the economy. 
“We went through one of the deep-

est recessions in history, and some 
manufacturers were still having trou-
ble finding some skilled workers,” 
Owen said. 

A combination of factors have com-
bined to create the worker shortage—
and that variety of causes has made it a 
challenging problem to address. 

CHALLENGE NO. 1
Low unemployment

When the unemployment rate is 
high, and there are relatively few job 
openings, the burden is on workers 
to match themselves to the skills that 
employers need. That’s not been the 
case in the Dakotas for several years 
now—even in the height of the most 

by WENDY ROYSTON & HEIDI 
MARTTILA-LOSURE

The Dakotas are known for having structures that 
help to build successful manufacturing compa-

nies, such as modest taxes and minimal regulations. 
But one key ingredient has been lacking: workers.

Continued on page 6

A worker welds at Anderson Industries. 
Photo by Amanda Fanger
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recent recession, when the 
national unemployment rate 
hit 10 percent, the rates never 
went above 5.2 percent in 
South Dakota or 4.3 percent 
in North Dakota. 

Current unemployment 
rates are near record lows—
3.1 percent in North Dakota 
and 2.7 percent in South 
Dakota. That means the hir-
ing burden falls more on 
employers than on workers, 
since there’s a smaller pool of 
people looking for work. 

CHALLENGE NO. 2
 A changing 
workforce

The Dakotas have been 
known for having a hard-
working population. 

Owen said a speaker at a confer-
ence summed it up well: Productivity 
in urban areas isn’t the same as in the 
Midwest, because Dakota kids grew up 
watching people work.

“If you grow up on a farm, or you 
grow up watching people shovel snow, 
you grow up in a culture that says, ‘Oh, 
you need work done? That involves 
energy,’” Owen said. “We are, to a large 
extent, task-oriented people. That’s an 
advantage.”

But even in the Dakotas, that situ-
ation has changed in recent years—as 
Owen recognizes in his own life.

“If you ask my 10-year-old son, 
‘What does your daddy do for work?’ 
he’s either going to hold a phone to his 
head or he’s going to grab a black bag, 

get into the car and drive away,” Owen 
said. “He doesn’t know what I do.”

The kind of work that 
young people typically see 
and experiment with grow-
ing up is increasingly less 
like the work that manufac-
turers need—which doesn’t 
mean they can’t learn to do 
this work, only that it’s less 
familiar. 

Newton said he’s run into 
this challenge in his search 
for a welder who is also will-
ing and able to fix and adapt 
equipment as needed. In a 
previous generation, this 
would have been an easier 
search—people were more 
used to fixing what broke, in 
part because they more often 
had to make do with what 
they had.

“People of that nature 
don’t exist anymore,” he said. 

CHALLENGE NO. 3
A less-than-stellar reputation 

Young people are also less likely to 
be steered toward manufacturing as a 
possible career by their parents or their 
teachers, according to Andy Peterson, 
president of the Greater North Dakota 
Chamber.

“The reputation of manufacturing 
has been dirty, dark and dangerous, 
with no future, so kids aren’t going 
down that route as readily as they once 
did,” Peterson said.

Society doesn’t typically celebrate 
a career in manufacturing as a great 
achievement. When parents of adult 
children gather, “you don’t talk about 

your kid in manufacturing,” Peterson 
said. “You talk about your kid being an 
attorney or doctor—things they might 
either be doing or striving to do—and 
manufacturing generally doesn’t come 
up in that conversation.”

Of course, some of manufacturing’s 
bad reputation has been well-earned—
working conditions in factories a cen-
tury ago were notoriously dismal and 
unsafe. But today’s manufacturing is 
vastly different, Owen said. 

“Factories are spacious, well-lit,” 
he said. “There’s every kind of way to 
assemble products that you can imag-
ine.” Worker-led work groups, differ-
ent shifts and different stations make 
the work more varied and social than it 
once was as well, he added.

Low pay and little chance for 
advancement are also parts of man-
ufacturing’s reputation that are no 
longer accurate, according to both 
Peterson and Owen. 

Manufacturing careers are lucra-
tive—pay in both states is virtually 
on par with the U.S. Census Bureau’s 

2013 median income levels in each of 
the states, according to the National 
Association of Manufacturers, at 
$50,417 in South Dakota and $55,754 
in North Dakota. Most manufacturing 
employees have full benefits packages. 
And advancement is a real possibility 
for employees who stay with a com-
pany long-term and are willing to learn 
new skills and take on leadership roles.

“You can make a difference in your 
own career and in the lives of oth-
ers through manufacturing, and at 
night, the time is yours,” said Peterson. 
“You’re done with your shift. You’re 
done with your work until the next 
day. … I don’t think we talk about 
those benefits. … When you really look 
at manufacturing, there’s an opportu-
nity to have a really great life if you 
chose that route.”

But, while salaries for production 
work are not lower than average sala-
ries in the states, they often are lower 
than white-collar workers in the same 
businesses, which can create tension 
within companies.

MANUFACTURING: What’s happening?

Andy Peterson

David Owen

Continued from page 5

Collin Newton, owner of Parkston 
Precision Manufacturing in Parkston, 
S.D., has found it difficult to hire a 
person with the right skill set to help in 
his business. Photo by Wendy Royston
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Quality is the first consideration in 
product design for Common Sense 

Manufacturing. 
The Faulkton, S.D., business, 

founded by Kelly Melius 
in 1999, employs more 
than 20 people in making 
heavy-duty equipment for 

cattle ranchers. 
“We don’t just build ‘stuff,’” Melius said, 
explaining that their products are all 
carefully designed—to improve feed 
efficiency, for example, or to make the 
work more efficient. “We tend to build 
things the way they need to be to work 
well. Our motto is to ‘Create Superior 
Product Solutions.’”
And they’ve found that better products 
don’t have to be a lot more expensive.
“It costs very little  more to make a 
product that will last a lot longer and 
work better for its whole life,” Melius said. 
Continuous improvement is also a goal 
for the business. CSMFG started with 
balefeeders and has developed its other 
product lines over the past 16 years.
“We always try to make new products 
that are needed,” Melius said. “We get 
many ideas for our customers who have 
ideas they want us to build, and also 
ways to improve our current products.”

BALE FEEDERS

CALF SHELTERS

WIRE  
WINDERS

FEED 
BUNKS

SOLAR  
WATER  

PUMPING SYSTEMS

“That frustration is understandable,” 
Owen said, but he added, “the market 
sets the value for work, as it has been 
through time. The more brain power a 
job requires, the fewer people who can 
or will take it on drives the value of that 
job up. It’s not as easy to find a CAD 
(computer-aided design) operator as it is 
to find somebody who can pull pill con-
tainers out of a mold, so fairly or unfairly, 
the CAD operator gets paid more.”

The latest labor bulletins indicate 
the wage gap is narrowing.

“What we are seeing, especially 
with the workforce shortage, is that 
these manufacturers value a steady 

workforce, so while they are not catch-
ing up to the white-collar-skill jobs, 
there are more and more of those pro-
duction positions that are good head-
of-household kind of jobs,” Owen said.

CHALLENGE NO. 4
 Changing skill sets

Manufacturers today are looking 
for workers with a new skill set. 

“It used to be that when I would 
go into a large manufacturer in North 
Dakota, like Case New Holland, they 
would say, ‘Send me your farm kids, 

What else affects Dakota manufacturers?
THE WORLD ECONOMY.
“As (other countries) slow down, our 
manufacturing is challenged and 
slows down,” said Andy Peterson of 
the Greater North Dakota Chamber. 
“As a whole, the world economy is 
not growing to the rate it should be, 
and that challenges our exports (and) 
it challenges our manufacturing. … 
North Dakota exports 85 percent of 
what we manufacture and what we 
grow, so what happens in the world 
economy affects us.”
In 2014, North Dakota exported 
$2.2 billion of its products, with 
more than two-thirds of it heading 
to Canada. In the same year, South 
Dakota exported 75 percent of its 
products—or $1.24 billion worth—
with nearly half going to Canada.

THE PRICE OF OIL.
When oil went from $115 a barrel 
to $35 or $40 a barrel, the effect on 
the N.D. economy was far-reaching. 
“It has slowed down the demand for 

so many things, whether it’s pipe for 
drilling (or) gravel (or) construction 
(or) machinery. That’s all slowed 
down,” Peterson said. “The good 
news in our state is that the eastern 
side of our state, which is loaded 
with technology—and that is, in my 
mind, a manufacturing process—that 
is on fire, and that has kind of held 
us up.”

GOOD REPUTATIONS.
“We, as a state, have been 
recognized as one of the best 
business climates of the United 
States. On an annual basis, 
the state’s business climate is 
consistently ranked either at the top 
or near the top in national surveys,” 
said Dave Anderson, with the S.D. 
Governor’s Office of Economic 
Development. 
This is helped the state recruit new 
businesses, and has encouraged 
established businesses to expand. 

Continued on page 9
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“Natural evolution” has made machinery top the 
National Association of Manufacturers’ list of 

manufacturing sectors in North Dakota, according to 
Andy Peterson of the Greater North Dakota Chamber.
“We produce equipment because it’s in our DNA,” 
he said. One example is the creation of the Bobcat 
company in Gwinner, N.D., as a result of the need 
of area farmers to clean manure from barns quickly. 
“It’s not surprising to me that our largest sector of 
manufacturing is in equipment. It just makes perfect 
sense.”
South Dakota’s top manufacturing industry is identified 
by NAM as “miscellaneous.” This indicates, according 
to David Owen of the S.D. Chamber of Commerce & 
Industry, that the state “manufactures a wide variety 
of things.” Examples include several paper products 
and “supply chain” products, such as the parts made by 
Falcon Plastics in Brookings and Madison, which are 
then put into ink cartridges made at Mitchell’s Toshiba 
plant, then put into copiers made by that Tokoyo-based 
company.   —Wendy Royston

MANUFACTURING: What’s happening?

MANUFACTURING, BY THE NUMBERS
SOUTH 

DAKOTA
NORTH 

DAKOTA
Total manufacturing output  

(2013)
$3.25 

billion
$4.25 

billion
Percent share of total gross 

state product 5.77% 9.08%
Number of manufacturing 

firms (2012) 677 942
Manufacturing employment 

(2014) 26,100 43,400
Percent share of nonfarm 

employment 5.48% 10.3%
 

Manufacturing (2013) 
Nonfarm businesses (2013)

$55,754
$47,347

$50,417
$36,599

Source: National Association of Manufacturers

Average annual compensation:
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because they can fix things, and they 
have a great work ethic,’” Peterson said. 
“Now what they’re saying is ‘Our ideal 
candidate is a farm kid who can fix 
things, who has a great work ethic, who 
spent some time in the Navy.’ … While 
a farm kid can fix everything, there are 
some specialized skills that they’re look-
ing at. So, if you can attract those candi-
dates and then invest in the equipment, 
now you have higher productivity.”

Owen put it another way: “When I 
was in school, shop class and post-high 
school jobs were good for people who 
were ‘good with their hands.’ We don’t 
have much left for people who are just 
good with their hands.”

Manufacturing processes are 
increasingly automated, partly in 

response to a difficulty in finding 
workers. And automation, in turn, is 
changing the kind of work that people 
still do—in many cases, for the better, 
he added.

“Robots are taking people’s places, 
but the jobs we’re ending up with are 
much more technical, higher-pay-
ing, and jobs (in which) the people 
don’t wear out. I see some really good  
trade-offs,” Owen said.

As production work has changed, 
the share of the employees doing that 
work has dropped considerably. In 
many manufacturing companies, 50 
percent of the workforce—or less—is 
doing the blue-collar work, while the 
other half of the staff is working in  
engineering, management, financing 
and other roles, according to Owen.

CHALLENGE NO. 5
New populations

There are people in the Dakotas and 
the rest of the world eager for a chance 
to work. But connecting those people 
with the available work presents its 
own challenges. 

The population is increasing on 
Dakotas’ reservations, for example, 
and the unemployment rate is high, 
Owen said, which could theoreti-
cally provide many willing manufac-
turing workers. But manufacturers 
are skittish about bringing facilities 
to where those potential workers are 
because the legal structure on reserva-
tions is unlike the rules they play by 
elsewhere.

“And with land ownership rules 
being as they are, because it’s tribally 

focused, it is very difficult to get peo-
ple to make investments in those areas 
of tens and tens of millions of dollars,” 
Owen said. 

Immigration also presents an oppor-
tunity for more workers, but it has up-
front costs. New immigrants can have 
a long adjustment period in which lan-
guage and cultural barriers have to be 
overcome. This requires investment, 
patience and understanding both from 
the employers and the community. 

Owen said Huron had a “rough 
decade” after Karen refugees from 
Burma came there to work in its tur-
key plant, but over time, everyone has 
adjusted.

“Now, (the Karen immigrants are) 
becoming treasured, valuable mem-
bers of the community,” Owen said. í

MANUFACTURING: What’s happening?

Continued from page 7
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MANUFACTURING: What’s happening?

Teachers 
for practical 
courses are 

 in short 
supply

“We are always hearing from 
school districts about how hard it is 
to find qualified” career and techni-
cal education teachers, said Tiffany 
Sanderson, director for career and 
technical education for the S.D. 
Department of Education.

There are 650 CTE programs in 
the state; some have multiple teach-
ers, some share teachers with neigh-
boring districts, and some teach in 
other curriculum areas in addition 
to CTE.

Why are these positions even 
more difficult to fill than core subject 
areas?

“Both at the technical institute 
level and at the secondary level—or 
high school—teaching salaries are 
often less than what they can make 
in industry, whether that’s in agri-
culture, construction, transporta-
tion, business, etc.,” Sanderson said. 
“They certainly are major competi-
tors with schools, who are trying to 
find quality teachers to instruct their 
students.”

Burnell Glanzer, who has worked 

in education in Armour, S.D., for 
the past 40 years—most recently as 
superintendent—agreed.

“I’ve got kids who 
graduate from (Mitchell 
Technical Institute) 
with a power lineman’s 
degree who can make 
more money than I can. 
It’s really hard to fight 
that,” he said. “Right now, we’re 
lucky to have a teacher who likes 
that, but he has opportunities. … He 
could have a (higher-paying) job if 
he wanted it, but he likes kids.”

Across the state, schools are cre-
atively filling CTE vacancies.

Sharing between districts
The Scotland and Tripp-Delmont 

school districts in southeastern 
South Dakota began sharing a CTE 
teacher in 2012.

“Every district would love to be 
able to provide a full-time teacher 

for every program—tech ed and 
art and all of those programs that 
make kids’ educations full and rich,” 
Tripp-Delmont Superintendent Gail 
Swenson told Dakotafire in March. 
“We have a good situation right now, 
where we have a good person who is 

In a state where it’s hard to 
find teachers for almost every 

opening, hiring teachers to help 
students get the practical skills 
they need for the workforce is 
particularly difficult. 

by WENDY 
ROYSTON

MORE ONLINE
See a slideshow of photos of 
the CTE program in a trailer 

online at dakotafire.net.
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half-a-day, who is doing great work.”
The instructor works mornings in 

Scotland and afternoons 18 miles away, 
in Tripp.

“I don’t see any disadvantage,” 
Swenson said. “We have a very com-
petent person in, whom both districts 
love and the kids love.”

Commuting kids
In some communities, bringing the 

students to a CTE program is a better 
option than trying to have a comprehen-
sive CTE program in each school.

“When you’re a small school, the 
best you can do sometimes is to offer 
one program, and that leaves an awful 
lot of kids out,” said Joe Graves, super-
intendent of the Mitchell (S.D.) School 
District.

When Mitchell Technical Institute—
which is part of the Mitchell School 
District—moved to a new campus on 
the outskirts of town four years ago, 
the district secured a $1.2 million grant 
from the state to create the Mitchell 
Career and Technical Education 
Academy in that facility. Students 
from four districts in the area travel to 
Mitchell to study agriculture, food and 
natural resources, welding, engineer-
ing, culinary arts, biomedical science, 
health science, automotive technology 
and architecture and construction. 

Most of the districts involved trans-
port their students on a bus funded 
by grant dollars and matching funds 
by CTE-industry businesses in the 
Mitchell area. Other districts require 
students to find their way to class. 

Although students leave their 
hometowns for the classes, Graves said 

MCTEA staff stresses that much of the 
work they are preparing students for 
can be done in those towns.

“We don’t want to say you shouldn’t 
have the opportunity to do something 
else, but we do want to say you should 
have the opportunity to work in your 
home community if that’s something 
you choose to do,” he said. “It’s great 
for the kids, it’s great for the economy, 
it’s great for the businesses, it’s great 
for the communities.”

Commuting CTE program
Four school districts in southcentral 

South Dakota have teamed up ideas 
and resources to overcome both fund-
ing and CTE teacher shortages.

With the help of a $600,000 grant, 
the West River CTE Consortium brings 
technology and opportunity to stu-
dents in four school districts in south-
central South Dakota.

“We kind of took the approach of a 
CTE academy, but … rather than bus-
ing kids 20 miles or 40 miles to one loca-
tion, we take the program—with the 
equipment, classroom, teacher, every-
thing—and bring it to the kids,” said 
Erik Person, Burke superintendent.

The Burke, South Central, Gregory 
and Colome school districts—all of 
which utilize “block scheduling”—
each contribute the work of a half-
time teacher, who spends the “B Days” 
traveling to a 14-foot by 70-foot trailer 
equipped with the things necessary to 
teach welding/manufacturing, build-
ing construction, biomedical or engi-
neering. On “A Days,” they work their 
“other jobs,” whether that is teaching 
in their home districts, or—in the case 

of the lab technician who teaches bio-
medical and the carpenter who teaches 
building construction—in industry. 

“It’s very hard to find CTE teach-
ers—it’s hard to pull people out of 
industry,” Person said. “You’ve got 
to knock on doors, and you’ve got to 
think of ways that you can bring peo-
ple into your school and connect with 
industry. It’s possible, but it’s not easy.”

But finding them is important.
“The kids that really struggle com-

ing out of high school are the ones that 

really don’t have any idea what they 
want to do, so as much stuff as we can 
throw at them to try a few things, the 
more chance we have to light a fire 
under some kid and get them to come 
back and reinvest in our communities 
and to jut help the kid be successful,” 
Person said. “There is nothing sweeter 
than when … a kid comes and tell you, 
‘this is what I want to do.’ When you 
help a kid find that, that feels really 
good.”  í

A look at CTE programs across the region
AGAR-BLUNT-ONIDA
Until recently, the CTE program at 
Agar-Blunt-Onida consisted of home 
economics and shop. The school’s 
contract to co-op with Northwest 
Area Schools was up for renewal last 
spring, and the feeling was that an 
agriculture program would be more 
appropriate for this area. The school 
advertised for a vo-ag instructor 
but had no takers, even with a 
new facility and the opportunity 
to develop a new program. A local 
conservation officer, Andy Schmahl, 
applied to teach the vo-ag courses 
and is in the process of getting his 
certification. This is his first year 
teaching, and he says he is enjoying 
it. —Sheila Ring

BRITTON-HECLA
Britton-Hecla does have a full-time 
certified teacher: Travis Santistevan 
started here after college graduation 
and has been here for three years. 
The class with the most students 
(45) is a middle school technical 
education course. Other courses 
include Intro to Tech, Manufacturing, 

Intro to Drafting and Electronics. —
Doug Card

HOVEN
Hoven has a full-time teacher: Sara 
Colombe started in the spring of 
2015, just after getting her degree. 
Courses cover agriculture and shop. 
Because those topics are very 
important to some Hoven students, 
volunteer teachers filled in for a year 
or two until we found Sara. —Gloria 
Duenwald

GROTON
Groton has four CTE teachers: 
Adam Franken, agriculture; Don 
Donley, industrial technology; 
Lindsey Tietz, family and consumer 
sciences; Brooke Lingbeck, business/
accounting. Their experience level 
varies from one year (Lingbeck) to 
44 years (Donley). “We are very 
lucky to be able to offer all of these 
programs for our students because 
our community values them and 
has been willing to support them 
financially,” Superintendent Joe 
Schwan said. —Paul Kosel
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by KRISTIN BREKKE VANDERSNICK
 

What makes people want to 
work for a certain com-

pany? Pay matters, as does 
matching employees with work 
that they have the skill and desire 

to do. But all that can be in place, 
and a company may still struggle 

to recruit and retain the employees 
it needs. 

Some companies in the Dakotas have 
found that a key factor in maintain-
ing the workforce they need is at the 
core of their companies: The busi-
nesses have strong values and 
a deep understanding of their 
purpose in the world that guide 
and show up in everything they 
do. Those values are like a mag-

net for workers who share those 
beliefs—workers are drawn to 

those companies, and they 
tend to stay. Even better, 

that loyalty propels the 
businesses to greater 
success. 

Simon Sinek, author of the best-selling books 
Start With Why and Leaders Eat Last, believes the 
purpose, or the “why” of a company, is more 
appealing to workers than, say, free snacks or a 
pingpong table. 

“While those are nice perks, they aren’t things 
that will create loyal, engaged employees,” Sinek 
said. “What brings people together, and more 

importantly keeps them together, is a shared 
sense of purpose—of realizing that they’re con-
tributing to something that’s bigger than they 
are. ‘The why’ gives people a sense of purpose 
and helps them feel that the work they are doing 
really matters. That feeling is the foundation of a 
positive workplace culture.”

Values and purpose motivate workers, fuel successful companies

MANUFACTURING: What’s possible?

CORE STRENGTH

Continued on page 14

Kory Anderson, right, says 
three values drive decision-
making at Anderson Industries: 
Innovation, Warrior Spirit, and 
a Servant Heart. He’s pictured 
talking to Richard Cutlar during 
the Webster location’s grand 
opening in 2015. Photo  
courtesy Reporter & Farmer
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Living out ‘the why’
 “Workplace culture is something 

you never fully arrive at,” according 
to Kory Anderson, president & CEO 
at Anderson Industries, an innovative 
agricultural manufacturing company 
with locations in Mapleton, N.D., and 
Webster, S.D. “It’s a work in progress 
every day.”

Anderson’s company is not only 
known for its agricultural products 
and custom manufacturing, but also 
for the relationships the company fos-
ters both inside and outside its doors. 

Three benchmark values drive deci-
sion-making within the company:

 • Innovation – keeping the com-
pany competitive. 

 • Warrior Spirit – the determination 
and drive to always do their best. 

 • Servant Heart – the recognition 
that for the whole company to suc-
ceed, every team member has to 
succeed, growing and improving to 
reach their very best.
 Articulating values is just the start 

of the culture-building process.
“You have to live 

these values every day,” 
Anderson said. “You must 
continually align every-
thing with your mission. 
You must continually tie 
things back to it.”

 Anderson believes in these guid-
ing principles so much that he has 
made them part of employee reviews. 

Evaluations include typical check-
points on performance, but they also 
appraise how well people align with 
company values and contribute to the 
positive workplace.

On a larger scale, Raven Industries 
takes similar measures to spread its 
values among 900 employees in the 
United States—including Sioux Falls—
and the Netherlands.

“When people are asked what Raven 
stands for, it’s our innovation and tech-
nology in the products and markets we 
serve that solve great challenges,” said 
Stephanie Herseth Sandlin, Raven’s 
General Counsel & Vice President of 
Corporate Development.

Raven’s work with precision agri-
culture addresses the “overarching 
goal of feeding a hungry planet” that 
is anticipated to be home to 9.7 billion 
people by 2050, and Herseth Sandlin 
stressed “the challenge and the oppor-
tunity to do more with less, more yield 
with fewer inputs.” 

Not every company has world-
changing projects on deck, but mean-
ing can be found in any industry and 
in any job title. 

“A ‘why’ can inspire at any level of 
an organization within any industry,” 
Sinek said. “When we can help some-
one make the connection between 
what they do and the ultimate purpose 
it serves, we completely shift the con-
text within which they work.”
Leadership matters

Quite often, the purpose of a com-
pany has been defined by the vision 
and values of its leadership. Those 
leaders then serve as living examples 
of those company values.

Continued from page 13
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RESIDENTAL  •  COMMERCIAL  •  INDUSTRIAL

I N C O R P O R A T E D

D A K O T A

DOORS

SALES 
SERVICE 

INSTALLATION

605-262-DOOR (3667) • www.dakotadoors.com

Locally owned and operated with over 15 years experience

708 S Melgaard Rd
Aberdeen, S.D.

At Schwab Audiology, we have 
developed flexible payment 
options. Don’t let the concern of 
what hearing aids cost 
stop you from making 
an appointment.

Dr. Elizabeth 
Falk Schwab
AU D I O LO G I S T

3001 6th Ave SE | Suite 2 
Aberdeen | schwabaudiology.com605.725.4455

That’s been the case with long-
time CEO Dale Larson at Larson 
Manufacturing in Brookings, S.D.

“People have always been the driv-
ing factor for a successful business for-
mula,” said Jeff Rief, current Larson 
president and CEO. “Dale created an 
exceptional business model with a 
strong moral compass. His philosophy 
of business is aligned to the core values 
of integrity, responsibility, compassion 
and forgiveness.”

The culture based on those val-
ues has made it easier for the com-
pany to keep employees. More than 
two-thirds of the 1,500 employees at 
Larson Manufacturing have been with 
the company more than 10 years, and 
nearly 25 percent have been there more 
than 20 years. The company’s annual 
turnover rate of 2 percent is well below 
the industry average of 13 percent. 

Dale Larson was profiled in Fred 
Kiel’s 2015 book, Return on Character: 
The Real Reason Leaders and Their 
Companies Win, which found a measur-
able relationship between CEO charac-
ter and business success.

Among the 44 U.S.-based compa-
nies analyzed by Kiel, Larson emerged 
as one of the top-rated, with a label of 

Virtuoso. In contrast to Self-Focused 
CEOs who are out for themselves and 
few others, Virtuoso leaders use both 
head and heart to orchestrate a high-
performance team, including board 
members, top executives, managers and 
employees, according to Kiel’s book. 
That team serves all those who have 
an interest in the company or who are 
affected by its policies and practices.

“In life and in business, can the 
good guys win?” asked Maggie 
Owens, Larson spokesperson, at 
TEDx Brookings, where she shared 
the Larson Manufacturing story. 
Kiel’s research suggests they can. His 
Virtuoso CEOs achieved an average 
9.35 percent return on assets, com-
pared with 1.93 percent for those 
labeled Self-Focused. 

Indeed, financial success is no 
stranger to Larson Manufacturing; the 
company has remained profitable for 
60 consecutive years and has captured 
and kept more than 50 percent of the 
market share in its storm door sector 
for more than 20 years.

Profit-sharing, paid time off, sav-
ings options, health care packages 
and other traditional benefits play “an 
important part of the Larson culture, 
but it is the unexpected signs of appre-
ciation like the milestone celebrations 
that keep employees talking for years 
after the event,” Rief said.

For Larson Manufacturing’s 60th 
anniversary, Dale Larson took all 
1,500 team members on a cruise to 
the Bahamas. In her October TEDx 
talk, Owens recalled their stop at a 
marina and the former CEO’s poignant 

Continued on page 16

Jeff Rief, president 
and CEO of Larson 
Manufacturing, said his 
predecessor, Dale Larson, 
“created an exceptional 
business model with a 
strong moral compass.” 
Courtesy photo
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reflection on the importance of his team. Gazing 
out over the marina full of extravagant yachts, Dale 
Larson said, “I would rather have 1,500 smiling faces 
look up at me than one of those yachts,” he told his 
employees. “You are my yacht.”
The lines are open

The business leaders interviewed for this story 
stressed that good communication is a vital part of a 
positive workplace culture.

It can, for example, help companies weather change.
“When you communicate appro-

priately about change, you get team 
members who feel actively involved 
and valued,” Herseth Sandlin said. “You can’t 
take communication for granted.”

“As an innovative company, we’re always looking 
at change,” Anderson agreed. “Change is only sus-
tainable and successful when everyone involved in 
the change buys in.”

Sharing “wins”—examples of how innovative 
ideas worked well, product success stories and other 
good news—is also a key communication strategy 
that helps build a culture of success.

“We have a rule here that negatives go up and pos-
itives go down,’” Anderson said. Essentially, nega-
tives, such as complaints or problems, are commu-
nicated “up” the chain of command, to a supervisor 
who can take action. This prevents decreasing pro-
ductivity and morale by involving those who can-
not directly help the situation. Positives, however, are 
communicated “down” to every team member in the 
organization, so they can share in successes.

Klock Werks, a nationally known custom motor-
cycle shop in Mitchell, S.D., similarly uses communi-
cation to share wins, but also relies on it to weave the 
tightknit, family atmosphere for which their team is 
known. The team is so closeknit, in fact, they’ve only 
once advertised for an employee to fill an opening; if 
team members do move on to another job, they almost 

always recruit their own replacement because they 
know someone who will love working there.

“The consistency of the morning meeting provides 
that opportunity for the team to share in success and 
celebrate, as well as those moments where people are 
struggling or frustrated,” said Dave Sietsema, Klock 
Werks’ general manager.

“Morning meeting” may be 20 to 40 minutes—
whatever is needed to share successes, talk through 
concerns or ask questions—but the team of 15 to 20 
always starts the day in the unity of communication 
with each other and a prayer.

“We’re very much a faith-based company,” says 
Brian Klock, who founded the company in 1997. 
Christianity is woven right into the company’s mis-
sion statement: “We exist to glorify God as we supply 
our customers worldwide with superior quality, inno-
vative power-sports products.”

Monday’s morning meeting includes discussion 
of the weekend’s events, because “sharing the family 
stuff makes you more empathetic and builds the fam-
ily culture that is Klock Werks,” according to Klock.

On Wednesdays, they share blessings, and 
Thursdays are reserved for compliments—they go 
around the circle and offer a compliment to the team 
member next to them for a job well done or a thought-
ful act. While these conversations may seem unre-
lated to a company’s financial performance, Klock 
says the team closeness that is developed leads to 
greater performance.

“It allows us to compete with companies four or 
five times our size because ... we can move together 
as a unit.”

The successes of a value-driven workplace start 
with one step: a clear statement of mission and vision.

“Regardless of the size of a community or busi-
ness, never underestimate the value of the clarity and 
sense of purpose that these types of statements pro-
vide,” Herseth Sandlin said, recommending that the 
statements are visible around the workplace and com-
municated often. “It helps motivate and inspire peo-
ple day by day.”  í

•  ABERDEEN  • GROTON  • CLARK   •  IPSWICH  • EUREKA  • BRITTON  •

www.kenssuperfair.com

ABERDEEN • IPSWICH • GROTON 
CLARK • EUREKA • BRITTON

CATERING     
  FULL-SERVICE DELI      

  FULL-SERVICE MEAT 
COUNTER  

  BAKERY  
  BOTTLE SHOP

HUNTING &  
FISHING GEAR    

GAS    

Ken’s Super Fair/Shell Express  •  2105 6th Ave SE, Aberdeen  •  (605) 225-3572

Continued from page 15
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by WENDY ROYSTON
with additional reporting by BILL KRIKAC

When catastrophe strikes a 
business, it’s not only the owners 

who are affected.
“What went through my head was, ‘What are we 

going to do for the employees?’ How are we going to 
… take care of people who take care of us?’” recalled 
Riley Dandurand, vice president and general manager 
of Dakota Style Foods in Clark, S.D., in a video 
presented at the Governor's Economic Development 
Conference in April. “They’ve got families. They’ve got 
mouths to feed.”

Eight of the company’s 30 employees work at the 
chip division, which caught fire in the early morning of 
Feb. 21. But Dandurand’s concern did not stop there.

“I always think that we’re responsible for over 100, 
because they all have siblings, they all have children, 
and in my decisions, I think about that,” he said.

All of the company’s employees showed up the day 
after the fire, to sift through the rubble.

“We didn’t ask them” to help, Dandurand said. 
“They just wanted to, because they love that place.”

In the Midwest, workers often are credited for 
taking pride in their hard work, done with integrity.

“People say that, but there’s a big difference in 
doing it. You really see that here,” where classes 
average around 20 students. “When people are tight-
knit, they find a way to get things done, and I think 
that’s the value of being in this setting.”

From the beginning, Dandurand has voiced 

his commitment to rebuilding in Clark, where the 
company has a separate sunflower seed division and 
corporate offices. The community’s development 
corporation recruited the business to town after 
Dandurand’s father, Kevin Dandurand, purchased 
it from a potato-farming couple who started the 
business in 1985.

“We are going to get up and going as quick as 
possible,” he told the Clark County Courier after the 
fire. “We love being in Clark and we will continue and 
expand here.”

In the video, he confirmed the plan, reflecting on 
the fire with optimism.

“What exact form and what it will be, I do not 
know, but there will be positive things that come from 
this negative.”  í

Living company values when it counts

The Dakota Style Chip plant burned Feb. 21. Photos by Bill Krikac

Parts of Dakota Style, like this sunflower seed packaging 
facility, were unaffected by the fire and are still operating  
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Taking care of patients, 
taking care of each other

nursing. “It really is like an extended 
family here at work. We are selective 
in who we hire, and we expect our 
staff members to hold themselves to 
a higher standard.”  

Part of that higher standard is 
training that goes further than what 
is required.  

“One thing that sets us apart is 
that our nurses receive continuing 
education that is not mandated by 
the state,” Stuwe said. “At FAMC we 
try to give our nurses ongoing cer-
tifications that other facilities don’t, 

above and beyond what is required, 
such as Emergency Nursing Pedi-
atric Certification, Trauma Nursing 
Core Course, Pediatric Advanced 
Life Support and Advanced Cardiac 
Life Support.” Three nurses are also 
Oncology Certified Nurses, able to 
administer chemotherapy. These 
extra certifications ensure a higher 
level of knowledge for the staff and 
a higher quality of care.  

“We stay on the cutting edge so 

we don’t fall behind,” said Blythe 
Smith, human resources. “We are 
always moving forward.”  

One way FAMC does that is with 
the eEmergency system. The hospi-
tal is connected to a board-certified 
emergency room physician in Sioux 
Falls 24 hours a day. The physician 
in Sioux Falls can make recommen-
dations to the provider or nurse at a 
patient’s bedside, from hundreds of 
miles away.  

Nurses say that cooperation 
between departments is essential, 
from offering flexibility in the 
nursing schedule to the design 
of a new addition to the facili-
ty. FAMC’s management makes 
sure that what works for one 
department will work for anoth-
er. Adminstrators believe that a 
hospital that runs smoothly 
as an interconnected system 
provides the best patient 
care. 

A skilled, happy nurs-
ing staff is a key part to 
this system. The fact that 
many nurses commute 
from distances of up to 
60 miles speaks volumes 
for the work environ-
ment at Faulkton Area 
Medical Center.

“The bonds the nurses 
form with each other 

are strong,” said Smith.  
Stuwe adds, “We have  

a very good team.” 

1300 Oak Street  •  Faulkton, SD 

605-598-6262  

faulktonmedical.org

THIS IS  AN ADVERTISEMENT

A nurse is often the first 
person a patient meets 
when receiving med-

ical care. This gives those in 
the nursing profession a spe-
cial responsibility: They have 
to be perceptive and efficient, 
as well as caring and empa-
thetic to a patient’s situation. 

The nurses at Faulkton Area 
Medical Center are honored to 
serve in that role. They find 
strength in their strong 
bonds with each other, see-
ing the other nurses they 
work with as a “second 
family.”  

“We have a very low turnover,” said 
Shannon Stuwe, FAMC’s director of 

Kimberly Kanable, RN, right, says that when she first moved 
to the area she was surprised to hear that FAMC had a full 

staff, and she ended up waiting six months for an opening.  
Pictured with Kanable is Kristen Lee, CNA.
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605-574-4408  •  www.summercreekinn.com

Tranquility exists! Relax your mind, body, and spirit  
at the ideal place to stay in the Black Hills!

Centrally located in the Black Hills between Pactola Lake & Sheridan Lake, and 
just 15 to 30 minutes from Rapid City, Mt Rushmore, Crazy Horse, Hill City, 
Keystone, Deadwood and most other major attractions in the Black Hills.

Spa 
fireplaces 
modern decor
Private luxury baths 

theatre 
waterfall

beer & wine bar
hot tubs & whirlpools

Be a cowboy buckaroo in Belle Fourche ... 
visit the Tri-State Museum and Visitor Center!

Center of the Nation Monument and Avenue of State Flags  
Western and natural history museum  •  Historic Johnny Spaulding Cabin  

Hands-on activities for kids  •  Back deck for picnics, relaxation

FREE ADMISSION
415 Fifth Avenue  

in Belle Fourche, SD
605-723-1200/605-723-2010

Memorial Day to Labor Day  
M-F 9-5; Sun 12-4

5 reasons to take a Dakota Detour
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1 Get to know your own backyard. In 
our busy day-to-day lives, we often 
pass by the gems that make our own 

places special. The Dakotas are the des-
tination for multitudes of visitors each 
year—we also should get to know our 
states’ great places. 

2 Your visits support your neighbors. 
We live in small states, and many tour-
ist destinations are family businesses. 

Visiting travel destinations in our own 
backyard helps our neighbors pay the bills, 
and they in turn can invest in others. 

3 Enjoy more peaceful travels. Traffic 
is rarely a worry in the Dakotas—
though you may occasionally get 

stuck behind a tractor or cattle on the 
move. Take it as a reminder to slow 
down, breathe deep and enjoy the view.

4 Your children and pets travel more 
easily. Shorter car trips and easier 
access to parks and other room to 

roam make travel smoother for both 
children and furry friends. 

5 There’s some really cool stuff out 
there. You're not sacrificing anything 
by taking some time to travel in 

the Dakotas. Whether you’re drawn to 
history, natural beauty, ultra relaxation 
or rowdy nightlife, a great day is just a 
roadtrip away. 



Thunder on the prairie Presents

AMERICAN COUNTRY
SD State FairgroundsJULY
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$20  in advance

7:00 pm
Huron,  South Dakota

contact Huron Chamber & Visitors Bureau at 605-352-0000

www.thunderontheprairiesd.com

rlsfhuronsd@midco.net

Friday, July 22 from 2:00pm to 8:00pm
Saturday, July 23 from 9:00am to 5:00pm  

Huron, SD • 605-350-1287

THIS CRAFT & VENDOR FAIR 
WILL INCLUDE FOOD, GAMES AND  

FUN FOR THE WHOLE FAMILY!

Archeology Awareness 
Days  

July 2nd—3rd, 2016 
3200 Indian Village 

Road Mitchell S.D.  
605.996.5473  

Kids Dig For Free  
Arrowhead! 

mcquillen creative group

© Copyright 2016 McQuillen Creative Group
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Land of Oz | Mini Train | Carousel | Balloon Ride | Roller Coaster 
Mini Golf | Go Karts | Zoo | Bumper Boats | Bike Rentals | Campground

MAY 15
Susan G. Komen Hands 
of Hope Golf Tourney, 
Miller Golf Course
MAY 26/AUG 31
Kid N-nic Music Show, 
Miller Golf Course
MAY 27-28
Memorial Day Rodeo, 
American Legion 
Grounds
JUNE 4
Citywide Rummage Sale

JUNE 10-11 
Wild West Days Rodeo, 
American Legion 
Grounds
JULY 2
Parade, Fireworks
JULY 16
Crazy Days/Color Run

JULY 23-24
Calcutta Tournament, 
Miller Golf Course
AUG 20
“Hot Nights” Car Show, 
Midway Drive-In
SUNDAY NIGHTS
Racing, Miller Speedway

LEARN MORE ABOUT MILLER, S.D., AT www.millersd.org

Jorgenson 
Meat StorePurple

Cow
The

AND

Located along U.S. Hwy 12 in Waubay

33 
FLAVORS  

of hard & soft  
ice cream!

Many varieties of 
bacon, beef snack 
sticks, beef jerky, 

& fresh brats!

Open Monday-Saturday, 9 a.m. to noon & 1 to 6 p.m.

605-947-4110

C limb the Nicollet Tower, visit the Stavig House Museum, take in the Sisseton 
Wahpeton Oyate Pow Wow in July, explore Fort Sisseton State Park, go on trail 

rides in Sica Hollow and so much more. Come visit us in Sisseton, S.D.!

For more information on Sisseton, visit  
www.sisseton.com

sissetonchamber@venturecomm.net
605-698-7261

Bringing the past into the present

Museum of Wildlife, Science & Industry
Explore unique exhibits of the history of military, agricultural and pioneer life.

May 15–Labor Day: Open Mon-Sat, 10 a.m. to 5 p.m.; Sun 1-5 p.m.
Labor Day–Oct. 15: Open 1-5 p.m. daily

www.sdmuseum.org  •  (605) 345-4751

760 W Hwy 12, Webster, S.D.

GO LOCAL 
        

Discover the charm and beauty  
that can be found off the beaten path.

The

 Directory

WATCH FOR IT IN THE JULY/AUG ISSUE!
Want to advertise? Call (605) 380-8141.

Shop. Dine. Stay.
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Celeb
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Growing the Dakotas’ 
future workforceby WENDY  

ROYSTON

With today’s workforce short-handed 
and tomorrow’s anticipated to need 
higher-level skills, educators and 
policymakers are trying to increase 
enrollment at technical schools in 
the area and across the nation. Here 
are several examples of those efforts. 

S ince 2008, SDMyLife has been help-
ing students visualize a future 

based on their own knowledge, skills 
and interests, and pair those with real 

opportunities in South Dakota.

“The overall goal of SDMyLife is to 
help students become college-, career- 
and life-ready,” said Megan Tatum, the 

SDMYLIFE 

Preparing youth for life in South Dakota

DREAM IT. DO IT. 

Dream It as a teen, Do It as an adult
A group of ambassadors from five manufac-

turers in the Dickinson, N.D., area tells stu-
dents about their careers to give the students 
a firsthand account of what it’s like to work in 
manufacturing.

“I’ve got too much gray hair” to effectively 
reach youth, said Guy Moos, president of Baker 
Boy Baker Boy. “It comes a whole lot better from 
a young, dynamic individual that’s a rising 
star” in the company. “We look within our com-
panies for rising stars who haven’t quite hit 30 
years old” but have excelled in their work within 
the five involved companies, and educate them 
about the other four, Moos said.

The ambassador program was developed 
by Dream It. Do It. Nebraska, “to help students 
understand the global challenges and education 
paths to obtaining skills that lead to good pay-
ing careers in manufacturing,” according to the 

Manufacturing Institute’s website. The Greater 
North Dakota Chamber purchased rights to the 
program as part of its Manufacturing Week cam-
paign in October.

The local presentation includes a PowerPoint 
presentation and video, before the ambassadors 
share about their companies and available jobs.

“We’re taking action and trying to change the 
minds of young people” about manufacturing to 
bolster interest, Moos said. “We’re planting the 
seeds” for a harvest that will grow over a long 
term. “We build things, and we are very proud 
of it, and we want to take that message and share 
that” with students and educators.

www.ndchamber.com/pro-
grams-events/dream-it-do-it-
north-dakota/

sdmylife.com/

MANUFACTURING: What’s possible?

Continued on page 25
Chris Bosma, standing, helps a student with the SDMyLife 
process at Corsica-Stickney High School. Photo by Wendy Royston
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Mitchell Technical Institute (MTI) offers nationally and 
regionally unique programs that will prepare you for  
the lifestyle you are looking for.  Take time to explore 
your options and you’ll learn about today’s hottest 
occupations. Check out the programs at MTI and 
find out why the best jobs start here!

by KRISTIN BREKKE VANDERSNICK

With so many career choices 
available today, answering the 

“What do you want to be when you 
grow up?” question requires some 
homework. Five South Dakota districts 
are teaming up to help students do that 
career research thanks to resources 
from a three-year grant.

“Today there are so many options for kids,” 
according to Chris Bosma, a career coach who works 
with students at each of the participating schools. 
“There are hundreds of thousands of jobs out there. It 
can be confusing for them to make a decision on what 
they’ll do for the rest of their life.”

Students in Armour, Corsica-Stickney, Ethan, Mount 
Vernon, and Parkston have the opportunity to work 
directly with Bosma. In the classroom they research 
careers and explore the online SDMyLife planning tools, 
and off-campus they tour area businesses and engage 
in job shadowing. She also meets individually with the 

juniors and seniors at most of the schools. 
Formerly the counselor for Corsica-Stickney, Bosma 

understands the multiple hats worn in that role.
“There’s not a lot of time in a school counselor’s 

day to get everything done,” she said, citing increased 
testing, classroom guidance, individual counseling, 
scholarship applications, and more. “Sometimes the 
career exploration piece gets pushed aside a little bit.”

The S.D. Workforce Initiative grant for the five 
schools was written by Parkston. Superintendent 
Shayne McIntosh says he felt it was important to 
have someone who could, in a full-time capacity, help 
students find their best career.

“The goal is to get people into the workforce 
quicker, provide students with opportunities, and save 
families educational costs,” he says.

McIntosh’s participation in the Parkston 
Development Corp. and the Mitchell Area Workforce 
Development Committee has given him insight into 
the region’s need for skilled labor. And as a school 
administrator, he also sees students who enter a four-
year college but do not go on to graduate. 

“It seemed to me that we needed to do a better job 
of showing students all the options available to them,” 
he said.

Since the program started on Aug. 1 of last year, 
50 students have been engaged in job shadowing. 
Students from Mount Vernon, for example, recently 
spent the day in Mitchell touring Toshiba, POET 
Biorefining, and Trail King. The grant helps defray the 
schools’ costs for busing students to these activities.

Whether the students’ reaction to a job shadow 
is thumbs up or down, each experience moves them 
closer to a decision—or at least in the right general 
direction. “By doing these activities now, we’re hoping 
to steer them at least to a cluster they’re interested in, 
and they can narrow it down from there,” Bosma says.

Students who are proactive about career planning 
may also be ready for dual-credit classes, which Bosma 
says can get them a semester—or even a year—ahead 
when they hit college. She also makes sure they know 
about local employers who will pay back school loans if 
the graduate commits to working for them for a length 
of time. Muth Electric, Trail King and Butler Machinery 
are just a few examples in the Mitchell area.

McIntosh says the reaction has been positive. 
“Students are being given opportunities to explore, 

shadow, and experience careers in a much more 
in-depth fashion,” he said. “I think things are going quite 
well.”

Schools team up to help students explore careers
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Nationwide buying power. Local service. 

PERSONAL, PROFESSIONAL SERVICE  •  205 1ST AVE SE  •  ABERDEEN, SD  •  605-225-7700  •  WWW.PROBUILD.COM

Come in and see 
how building 
SHOULD be! Our sales professionals will guide you through your project 

every step of the way.  We have solid working relationships with 
the area’s best contractors and the latest technology. We care 
about you.  Let us help you have a GREAT building experience.  

d

SDMyLife and student services special-
ist of the Division of Career and Technical 
Education at the S.D. Department of 
Education.

Online student interest and ability 
assessments, as well as academic experi-
ences, guide their exploration of career 
clusters, leading them through educational 
and training options. The program also 
directs them toward scholarship opportu-
nities and prepares them for tests, such as 
the ACT. They can build resumes and port-
folios that will help them enter the school 
and/or career of their choice.

Through the SDMyLife Network, stu-
dents can connect directly with busi-
ness and industry leaders in the state, 
who upload company profile information 
and can volunteer their time in a variety 
of ways, including as career coaches, pre-
senters, company tour guides, and offering 
internships.

All junior and senior high school stu-
dents are eligible for the program, and 
their accounts remain active for five years 
after they graduate.  í

Continued from page 23 BUILD DAKOTA

Scholarships help build needed pieces of S.D. workforce
"Free ride” educations typically are reserved for aca-

demic or athletic standouts. But the state of South 
Dakota, with the help of philanthropist T. Denny Sanford, 
has created a way for students who may have average 
grades but a will to succeed to pursue certain technical 
fields free of charge.

“They’re looking at the best of the best,” according to 
Deni Amundson, program manager for the Build Dakota 
Scholarship Fund, “but that isn’t necessarily reflected in a 
high ACT score or a high GPA. We’re really looking at our 
applicants as a whole person, so those scores certainly 
play into the big picture, but we’re also looking at indi-
viduals with a strong work background in the field that 
they’re interested in going into—experience in career 
and technical education courses in high school, or some-
thing that shows their aptitude and interest in the career 
field they’re going into.”

The first Build Dakota scholars are rounding out their 
first year of school, some of them graduating from diplo-
maed programs, while others will be back next year, to 
finish an associate degree. The first five years’ scholar-
ships are funded by a $25 million gift from philanthro-
pist T. Denny Sanford. A second $25 million endowment 
through the South Dakota Future Fund will fund years six 

through 10. The program is administered through the 
Department of Education and has an outside oversight 
committee. This year’s class consists of 294 students, 
selected from a pool of 1,250. Fifty-two of those schol-
ars—or 18 percent—are over the age of 25.

The scholarships range in value from $12,000 to 
$22,000, depending on whether the student is degree- or 
diploma-seeking, as well as what tools, books and com-
puters are needed. The program does not fund students’ 
room and board.

Amundson said selection is made by the technical 
schools, because “they’re in the business. They know 
the students, they know the things that make a success-
ful student, because they see them every day, so having 
them have that connection, and them making those deci-
sions really is best.”

Each school is given just over $1 million to award 
scholarships as they see fit, with a goal of funding at 

www.builddakota
scholarships.com

Continued on page 26

dakotafire.net  25



4-H grows confident, capable,  
and caring kids with skills  
to thrive in today’s world.

Find out more TODAY!  
Call 626-7120  

for more information 
or visit Brown County 4-H  

on Facebook

“TO M AKE THE BEST BETTER”

f

least 300 technical educations each year. 
The hope is that industry partners will 
invest in part of the tuitions for some stu-
dents, who then will be promised jobs at 
those companies. Students with industry 
sponsors receive priority for scholarships, 
since industry partners make it possible to 
increase the number of scholarships.

Amundson said Build Dakota is “a 
groundbreaking program that is bringing 
education and economic development into 
one program” like never before.

“It’s part of a much larger picture of 
economic development,” she said. “It’s 
just one piece of a big puzzle, but it does 
give employers and students options, and 
hopefully it’ will help spark some interest 
in some of these areas that these individ-
uals know they can get a free degree.” í

Continued from page 25

Tate Jensen is willing to relocate within South 
Dakota after earning his education, as long 

as he gets to tinker in renewable energy.
“My dad is a mechanic, and I’ve always 

liked working with my hands,” said the 2015 
graduate of Langford High School, so it was no 
surprise that his SDMyLife experience yielded 
such professional suggestions as machining, 
pipe-fitting, welding, truck mechanic and 
heavy-machinery operator. 

“All of those careers apply to my current 
program,” he said. “I'd say it helped me choose 
Lake Area and the program of study I am currently in.”

Jensen said the guidance of SDMyLife and his training at 
LATI culminated in an internship this summer at Big Stone 
Power Plant in Groton, 90 minutes from home.

SDMyLife helped Jensen “think outside the box” about 
his future.

“It opens up a whole new realm of 
possibilities that are specifically related to your 
interests,” he said. 

And the principle of the Build Dakota 
scholarship motivates him to work harder.

“You’re not the one paying for it, but 
someone else is, so it’s kind of like you’ve got to 
do this for not only yourself, but also for them, 
because they made such a generous donation to 
your career. You work almost extra-hard, to do 
your best,” he said.

Plus, the scholarship itself is written in a way 
that helps students be focused.

“You can’t just party,” he said, because any legal issues 
result in loss of the scholarship and an obligation to pay it 
back, with interest. “You’ve got to be careful, because that 
scholarship is worth more than a few nights of fun where 
you mess up. It keeps you on track.”

Tate Jensen, Lake Area Tech – renewable energy

Tate Jensen
Photo courtesy Paula Jensen
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“I want to go home and help,” said Jamalia 
Franzen, a 2015 graduate of Eagle Butte High 

School who intends to become the Cheyenne River 
Indian Reservation’s only certified electrician. 
“We’re kind of in the middle of nowhere,” so 
electricians typically have to drive at least 90 miles 
to work on local projects, increasing costs for 
homeowners.

Franzen said she is thankful for the dollars 
that will fund her way through the electrical 
construction and maintenance program at Mitchell 
Technical Institute and help her get to work in 
Eagle Butte.

“If I didn’t have Build Dakota, the Pell Grant 
would have gone toward my … tuition, but instead 
I got to use that toward my living expenses,” she 
said. And a part-time job helps provide her with 
necessities.

Franzen, who graduated in a class of 70, was 
among about 35 who left the reservation to get 
an education, “because everybody (else) said they 
couldn’t make it financially.”

Only half of those still are in school—a factor of 
the same family-oriented nature that led Franzen 
to pursue a trade that would directly benefit her 
people.

“I don’t think a lot of them even finished the 
first semester,” she said. “I miss my family a lot … 
but I talk to them every day on the phone and go 
home once a month. … Everybody’s not as strong 
and has as strong of a mindset to stick it out.”

She added that some classmates are taking free 
basic coursework through Oglala Lakota College 
on the reservation, but “I didn’t want to stay home. 
I wanted to go see and do other things” before 
getting to work.  í

Jamalia Franzen, Mitchell Tech – electrical construction and maintenance

After finishing her training, Jamalia Franzen wants to put her 
electrical skills to work in her own community of Eagle Butte.

Photo by Wendy Royston
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Pools • Spas • Games & Things

826 6th Ave. SE   •   Aberdeen, SD 57401
605-226-9074   •   blackknightpools@yahoo.com
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-Hot Spot

Pool Tables
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-Poker Tables

Swim Spas
-Hydropool

Pass on the word, teachers: There are jobs here
Many rural communities 

have a dilemma that goes 
something like this: Ask the 
young people in a community 
where they’d like to live 
someday, and the majority 
say they’d love to live in their 
hometown if they could—but 
alas, there are no jobs. Business 
owners say they can’t find 
people to fill their jobs; they’d 
love to get some of the local 
kids to eventually take those 
positions, but alas, young 
people don’t want to stay here. 
A group of leaders in Webster, 
S.D., is hoping they can 
enlist teachers to bridge that 
disconnect by making sure 
they know about all the jobs 
available in the community. 
On March 18, 50 teachers 
in the Webster Area School 
District toured four businesses: 
Mereen-Johnson Machine 
Company, Dakota Foundry, 
Webster Scale and Anderson 
Industries. They learned about 
the kinds of jobs available, 
whether right out of high 
school or after some additional 
schooling elsewhere. 
If teachers know about local 
opportunities, the thinking 
goes, they can correct the 
misconceptions of students 
who assume they have to 
go someplace bigger to find 
success. 
The idea for the tour came 
after an initiative team formed 
that brought together leaders 
in both education and industry 
to talk about how they could 

work better together. This 
initiative team is one of several 
that formed in Webster after a 
community engagement process 
that began in 2014, with the 
help of Dakota Resources. The 

Webster Area Development 
Corporation got the ball rolling, 
but many of these teams 
have taken off with their own 
leadership since they formed.  
—Heidi Marttila-Losure

Photos courtesy Webster Area Development Corporation
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COMMUNITY SPOTLIGHT

S.D. town finds ways  
to make things happen

ARMOURstory & photos by  WENDY ROYSTON

“I travel a lot for work, and everyone 
says it could only happen in Armour,” 
said Cal Lout, an Armour resident and 
director of clinical services at Welcov 
Healthcare, about all of the things the 
town of 699 has accomplished.

The county seat of Douglas County 
45 miles southwest of Mitchell sup-
ports a privately owned hospital, non-
profit-run movie theater, and a free 
thrift shop, just to name the high-
lights. Perhaps most notable is the 

community’s ability to overcome 
the “STP”—or “Same Ten People 
Syndrome”—that classically plagues 
small towns. Instead, a spirit of vol-
unteerism permeates the air, and is 
breathed from one generation to the 
next.

“All of the things that I volunteer 
for are to help my kids, or to benefit 
their friends, because we want peo-
ple to come back to a small commu-
nity,” said Nicole Neugebauer, whose 

list of volunteer activities includes 
Lorain Theatre, Armour Community 
Exchange, and being director of the 

local ambulance service. “If you involve 
your kids, and you’re involved, you’re 
going to create a better atmosphere for 
everybody, and they’re going to want 
to come back.”

Neugebauer’s children are among 
those who regularly volunteer at the 
Lorain. Youth in town also spearheaded 
a care package drive for local deployed 
military personnel and a recycling pro-
gram. Neugebauer, who is far from the 

only adult role-modeling volunteer 
work to their children, said doing so is 
an investment into the future.

“The more you volunteer,” the more 
likely kids are to do the same, she said, 
and that benefits the community in 
several ways. “Kids are more likely to 
respect things if they volunteer. When 
you volunteer, you’re investing yourself, 
and then you learn respect. … You’re 
learning how to help people, you’re 
learning how to respect other people.”

Anything is possible in Armour, S.D.

Continued on page 30

Eager volunteers are credited with keeping the Armour, S.D., community 
thriving. Organization for this photo was proof of that eagerness recently. 
All 16 volunteers showed up within ten minutes of being invited. Pictured 

are, from left, Hope Neugebauer, Rachel Faller, Mary Mimmack, Susan 
Lout, Ronda Wilson, Larry Wilson, Connie Miller, Becca Ymker (back), 
Carly Sparks, Cal Lout, Erika Koster, Tyler Wilson (back), Emma Faller, 

Nicole Neugebauer, Larry Miller, and Chuck Mimmack. 



Running on 
volunteers’ energy

“(We) projected that if we could get 
10 people to volunteer consistently, and 
if we could get 50 people a weekend 
through the doors, then we could oper-
ate a movie theater,” said Lout, who has 
organized volunteers for the Lorain 
Theatre since it reopened in 1999.

When neighboring restored theaters 
closed due to lack of volunteer partici-
pation and/or mandatory upgrades a 
few years ago, the community raised 
more than $70,000 to keep the digi-
tal “reels” kept rolling in the Douglas 
County seat.

 A full roster of 40 “regulars” eagerly 
takes tickets, pops popcorn and cleans 
the theater for each of the four to five 
showings each weekend, and another 
20—some of them from out of town—
volunteer occasionally.

“Not one single person is doing it 
to make money,” Neugebauer said, 
though the nonprofit rewards its dedi-
cated high school volunteers with col-
lege scholarships whenever the bottom 
line allows. This year, five seniors will 
receive $500 each.

The desire to work at the theater 
starts young, and three generations of 
some families are represented on the 
volunteer rolls.

“Not only is it fun, but you get to see 
the movie, you get to eat popcorn. It’s 
that sense of giving back. The theater is 
all about giving back,” Lout said.

Utilizing volunteer labor helps keep 
ticket and concession prices down—the 
group advertises that a family of five can 
see a movie and enjoy pop and popcorn 
for under $25—and helps promote other 
businesses in town. The town’s two res-
taurants often are packed with moviego-
ers on Friday and Saturday nights.

Across from the Lorain on Main 
Street, Neugebauer runs the Armour 

Continued from page 29
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BOB’S FARM SERVICE • WE SERVICE WHAT WE SELL FOR OVER 40 YEARS

605-724-2105 • www.bobsfarm.com • 39262 2nd Ave, Armour, SD
Sioux Grain Bins  •  Pro•Tec Buildings  •  Sudenga Augers  •  Neco Dryers 

The Country Florist
626 Main Street • Armour, SD 

 605-724-2978

Armour Lumber Company
609 Main Street  •  Armour, SD 

605-724-2763
Building supplies, Benjamin Moore paints, windows & doors

A bank built by customers

605-724-2155
fsbadgt.com

A Tail for Tales Taxidermy

1203 Main Street • Armour, SD
605-770-8968

Larry Wold  
National Champion  Wildlife Artist

www.atailfortales.com

Werk Weld Inc.
28143 US HWY 281

Armour, SD
1-800-987-7360www.werkweld.com

28129 US HWY 281
Armour, SD

605-724-2126

106 Braddock • Armour, SD

605-724-2911
goldenlivingcenters.com

Nicole (left) and Hope Neugebauer stand inside the Armour 
Community Exchange, a freewill thrift shop on Main Street, 
Armour, S.D. The Exchange was a Horizons project over 
a decade ago that continues to operate with the help of 
several community volunteers.
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Community Exchange, a freewill thrift 
shop created when the community was 
involved in the Horizons program over 
a decade ago.

The vision was for a local alternative 
to donating items to Goodwill or the 
Salvation Army, “but nobody should 
have to pay for it,” said Neugebauer, 
who suggested the project. “If you can 
leave a donation, great, that helps pay 
the electric bill,” and any extra helps 
purchase items that aren’t in the store 
for those who need them.

The Exchange was started in a 
single room in a Main Street store-
front formerly owned by the Armour 
Development Corp., and now occupies 
three very full rooms in the same build-
ing. It is open about 13 hours a week, on 
average, and staffed mostly by elderly 
volunteers. In addition to a being a 
“retail” site, the Exchange also packages 
items to be given to orphans, missions 
and last year helped with tornado relief 
in nearby Delmont.

Often, Armour organizations join 
forces for the betterment of the commu-
nity and its neighbors. 

Last year, the Exchange received a 
request for snow boots for a local high 
school student.

“The Lorain had funds, so I went 
… to a store out of town and got them 
through the theater and donated them 
to the Exchange,” Lout said. “All of 
the organizations respect each other 
and help out. It’s everybody working 
together for the good of the town and 
the surrounding towns.”

Shop local, give local 
The past two years, the Armour 

Community Club has promoted what 
Mayor Susan Hoffmann-Lout described 
as a “diverse Main Street” through a 
shop local ad campaign in The Armour 
Chronicle, putting names and faces to 
the idea that shopping in local busi-
nesses helps keep the community alive.

Continued on page 32
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 Bird seed • feeders • bulk vegetable seed 
gift items • educational tools
Home of Professor F.S. Finch

Certified grain • seed conditioning • forage seed 
grass seed (pasture & lawn)

802 Depot Street  •  Armour, SD
 605-724-2401

Fairway Seed

Kevin’s Seed
Independent Sales Representative  

for Pioneer brand products

PO Box 324 • Armour, SD • 605-724-2468

Wilson’s True Value

700 Main Avenue • PO Box 122, Armour, SD
605-724-2796

A store that has  
something for everyone

Douglas Electric Cooperative
PO Box 370  • 400 South Main Street

Armour, SD  •  605-724-2323
douglaselec.coop

Vogt’s Repair
103 Braddock Street

Armour, SD
605-724-2400

Xpress Mart
701 Braddock Street

Armour, SD
605-724-2593

PO Box 308  •  Armour, SD
605-724-2459

708 8th Street
Armour, SD

605-724-2159

Monday–Saturday, 8 a.m.–8 p.m.
Like us on Facebook!

708 2nd Street • Armour, SD
605-724-2888

Blue Moon Tavern

Krull’s Market 
has been in 

the Krull family 
since Dana Krull’s 

parents purchased 
it in 1969. Today, 

his own descendants 
regularly can be found 

in the store. Pictured, 
left to right (front row): 
grandson Abel Slate, 
daughter Molly Krull, 
daughter Sarah Krull, (back 
row), granddaughter Audrey 
Slate, daughter Eden Slate, 
wife Jennifer Krull, Dana 
Krull, son Seth Krull and son-
in-law Dylan Slate.
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800-658-4708 
www.house-of-glass.com

It’s your home. Make it a distinctive personal creation. 
Showplace cabinetry is made to order  

to your unique needs and tastes.  
Call or stop in soon to learn more ... 

Edgeley
701-493-2334

Ellendale
701-349-3842

Enderlin
701-437-2324

WE OFFER: 
   • AG, COMMERCIAL, CONSUMER 
        & REAL ESTATE LOANS
   • FREE KASASA CHECKING
   • CREDIT & DEBIT CARDS
   • FREE BILL PAY 
   • MOBILE & ONLINE BANKING

dakotaplainscreditunion.com     -    f dakotaplainscreditunion

“This family lives here. These kids 
go to the school. … One of the ads fea-
tures the whole family from the gro-
cery store,” which includes two adult 
children who have moved their fam-
ilies back to Armour to help run the 
store, now run by the second and 
third generation, Hoffmann-Lout said. 
“People don’t really think about things 
like that. We’re so mobile now—we 
just hop in the car and go. … When 
you shop in town, it’s supporting all of 
these people.”

The Lorain purchases all of its con-
cessions items at Krull’s Market, and 
many in town credited owner Dana 
Krull with going out of his way to 
ensure the success of other businesses 
and organizations.

But Krull said the extra time is 
nothing that shouldn’t be expected.

“It’s part of being a part of the com-
munity,” he said, adding that his par-
ents taught him that helping others 
was just part of the business.

The grocery store recently was 
remodeled and now carries a variety 
of local and organic foods, due to the 
requests of customers.

“It’s about what the customer 

wants,” he said. “If it can help some-
body’s health styles be a little better, 
surely we will give it a whirl.”

Adaptation is prevalent among 
Armour businesses.

“Armour has a diverse Main Street. 
… A lot of businesses have adapted to 
wear more than one hat. The hardware 
store isn’t just a hardware store. They 
do other services, (and) they have other 
products that you wouldn’t think of at a 
hardware store,” Hoffmann-Lout said.

Larry and Ronda Wilson have 
owned Wilson True Value on Main 
Street since 1989. In the early days, the 
business was a hardware store that 
offered some houseware items. Today, 
the Wilsons also sell small appliances, 
toys, lawn and garden and giftware, as 
well as small engine sales and repair.

“We just have to keep looking for 
that certain niche, or that thing that 
people are looking for,” said Ronda 
Wilson. “It seems to be getting harder, 
with online shopping with free 
shipping.”

Some of their customers are start-
ing to use True Value’s online shop-
ping feature.

“Sometimes, it seems that’s all that 
people want to do—they don’t want to 
go out and shop anymore. They just 

Continued from page 31

Tyler Wilson (left) works with his parents, Larry and Ronda 
Wilson, at Wilson True Value and is expected to eventually 
take over the family store.
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Lee Park Municipal Golf Course

www.aberdeen.sd.us/leepark

18 Hole Course | Cart Rental | Club Rental 
Driving Range | Snack Bar | Beer

Tee Times Daily
Golf Lessons by PGA Professionals

Hwy. 281 North | Next to Village Bowl

605-626-7092

• Leisure Pool
• 3 Water Slides
• Lap Pool with Play Features
• 380’ Long Lazy River

www.aberdeen.sd.us/aquatics
605-626-7015

10th Ave. SE & S. Dakota St.

Aberdeen Aquatic Center

Wylie Park & Storybook Land

www.aberdeen.sd.us/storybookland

Hwy 281, 1 Mile North of Aberdeen

888-326-9693

Campground | Storybook Land | Land of Oz
Mini Train Rides | Carousel Rides | Balloon Rides

Paddleboats & Canoes | Mini Golf | Go Karts
Zoo | Bumper Boats | Bike Rentals

want to sit at home and do their shop-
ping, and then pick it up,” she said, 
which has hurt the local store in some 
ways, because many shoppers—espe-
cially the younger ones—leave with 
their online purchases without really 
looking around the store. 

But Armour, like many communities 
set along highways, boasts two “busi-
ness districts.” 

Downtown is predominantly filled 
with banks, diners and retail shops, 
while the 281 corridor is mostly lined 
with ag, auto and medical facilities. 
Representatives from businesses in 
both areas of town—and others—are 
a part of Armour’s active Community 
Club.

“We all try to work together,” 
Hoffmann-Lout  said. 

Certain community events—such 
as Christmas in Armour—are held 
on Main Street each year, while oth-
ers—such as the Prairie Festival each 
August—are held at the edge of town, 
to help bring attention to as many busi-
nesses as possible.

Local medical service
One of the first businesses visible 

upon entering Armour from the north 
on Highway 281 is Douglas County 
Memorial Hospital, one of the commu-
nity’s largest employers, with 100 peo-
ple on the payroll.

“For Douglas County, it’s a big deal,” 
said hospital administrator Heath 
Brouwer. “We think that local control—
community control—is the best for us,” 
but services from both “systems”—
Avera and Sanford—help the hospi-
tal offer services that otherwise would 
be difficult to provide in a small com-
munity. “If we do have a trauma, we 
have access to an ER physician over at 
Sanford. We just hit a button, they pop 
up on a screen, and then they can help 
us run a trauma or a code.”

With two general practitioners and 
four physician assistants on staff, it’s 
helpful to have specialists available at 
the click of a button.

Continued on page 35

Douglas County Memorial 
Hospital’s success as 
a minority independent 
health care organization 
lies within its board of 
directors’ foresight and 
investments, according 
to Administrator Heath 
Brouwer, pictured with 
(back row, from left) 
Physician Assistant Amber 
Wolter, Registered Nurse 
Pam Blume, (front row) 
Registered Nurse Annie 
Rolston and Certified 
Nurse Aide Jody Wright.
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Fort Sisseton Historic State Park is 10 miles SW of Lake City off SD 10.gfp.sd.gov/fort-sisseton | 605.448.5474

Military Encampment, Rendezvous, Black 
Powder Shoot, Living History Re-enactments, 
Ranch Rodeo, Concerts, Concessions and 
Camping, Chuck Wagon Cook-off. 

Military Encampment
Rendezvous
Black Powder Shoot
Ranch Rodeo
Concerts

Living History Re-enactments
Chuck Wagon Cook-off
Concessions
Camping

LEFT: The Armour (S.D.) School District is known for its strong music program. Roughly 80 percent of the District’s 50 high school students are involved in band, choir or both. Above, K-12 Music Teacher Whitney 
Wilson directs the girls’ choir. “I try to pick music that I know they will like, but yet that we’ll learn something from,” said Wilson, who insists the music program has a lot to do with student success. “It’s a good 
break in their day. It gets their creative juices flowing” and helps with math and science concepts. “A lot of times, the kids are like, ‘Why are we learning math?’” The school’s band director, Heather Harnisch, 
agreed, saying, “I teach fractions like nobody’s business, trying to teach them time signatures.” RIGHT: Armour, S.D., Superintendent Burnell Glanzer, who retires after 41 years working in the district this spring, 
says the key to keeping a building in good condition long-term is “the people you put in it.” The District’s buildings range from 40 to almost 100 years old. “Make do with what you have, and keep it in good shape,” 
he said of the building kept in pristine shape for the District’s 170 students. That’s kind of the mantra around here, and I think the people in town expect no less from us, so that’s what we try to do.”
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40161 128th St • Groton, SD 57445 • 605.715.7117 • www.granaryfinearts.org

Campus Open Dawn to Dusk  
Gallery Hours: Thur./Fri. 1-7pm June - Aug. •  Sat./Sun. 1-4pm June - Sept.

Granary rural Cultural Center

OLD TIME MUSIC & 
ICE CREAM SOCIAL        

Sunday, July 17 • 1–4 pm                                  

Check www.granaryfinearts.org for more details and for a map and directions.

SEASONAL ART SHOWS
Granary Gallery Show:  

“Drawings by Ashley Farrand”
Putney Hall Historical Exhibit: 

“Booming Brown County Towns” 

PHIL BAKER  
IN CONCERT!

Thursday, July 14 ∙ 2:30 pm
Free Admission •  

Concessions available

SPECIAL EVENT: 

Minnesota Crop Improvement Association
1900 Hendon Avenue, St. Paul, MN 55108

1-855-213-4461 / www.mciaorganic.org

ORGANIC CERTIFICATION
• Handlers
• Processors
• Producers
• Wild Crop
• Livestock

Serving the entire Midwest

“They are asked to see small infants 
to the elderly, to deal with trauma, 
they’re asked to do a lot. It’s just another 
set of eyes, to help them do their job,” 
Brouwer said. “They have to be a jack 
of all trades to work here. …We try to 
keep as many people here as we can,” 
whether that’s through traditional 
appointments with local providers or 
specialists who visit either weekly or 
monthly, mobile diagnostic services, or 
telehealth. “We offer quite a bit.”

The local hospital, run by a six-mem-
ber board of directors, also owns clin-
ics in Armour, Corsica and Stickney, 
pharmacies in Armour and Corsica, 
and an assisted living in Armour. Until 
the beginning of this year, 25-35 babies 
were born at the local hospital. That 

service was discontinued when the 
hospital’s full-time general surgeon 
retired, but a Mitchell obstetrician 
sees Armour-area patients at Prairie 
Health Clinic for the earlier months of 
pregnancy, before moving them to his 
Mitchell patient load prior to deliver.

“He’s very good about getting those 
babies and their babies back here to see 
our providers” after delivery, Brouwer 
said.

“All of our nurses are still trained, 
we’ve got the same docs who would 
do them anyway. … If some way or 
another we find a way to have some-
one do them, we’ll get back into it,” he 
said, but the liability is too high with-
out cesesarean-trained physicians. 
“There are family docs who do (c-sec-
tions). Ours just don’t, so if we look for 
that (and) we can find a couple who 

can potentially do that,” babies may be 
born in Armour again.

While the odds seem to be against 
privately owned health care centers, 
Douglas County Memorial Hospital is 
standing strong. A $4.5 million proj-
ect in 2014 upgraded 9,000 square-feet 
of the 1957 facility and added another 
9,000 square-feet. The facility now 
offers larger, private rooms with pri-
vate bathrooms, and chemotherapy 
services soon will be available.

“Looking to the future, stay-
ing ahead of the game, spending our 
money wisely, we’ve tried to do our 
best and answer to the needs of our 
patients,” Brouwer said.

And the facility provides more than 
health-related peace of mind to local 
residents.

 “When you come here, you’re being 

treated by people that you know. We 
know a majority of our patients here, 
and you know we’re going to treat 
them better probably that if they would 
if they had to drive 100 miles or 200 
miles to receive the same type of care,” 
Brouwer said. “It also provides a lot of 
employment, jobs, keeps the housing 
economy good, just keeps the economy 
in general in Douglas County better 
when you have healthcare that is pay-
ing workers. I think it’s very vital to the 
community.”

A news hub
Armour may not always have a lot 

of its own news, but a lot of news starts 
its journey to readers there through 

Continued from page 33

Continued on page 36
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Continued from page 35

Rocket Printing, where 26 area publi-
cations are printed each week.

“Each town, we find, is a little dif-
ferent,” said Dean Heller, Rocket gen-
eral manager. “Some towns don’t print 
the bad news—they just print the good 
news. Other towns are trying to assim-
ilate like a big city would and put good 
stories and bad stories and whatever 
they think at the time is going to be 
a big story. Doing 22 newspapers a 
week, you see quite a variance in what 
each town thinks is important.”

Rocket Printing started in 1971 
in Chamberlain, but was moved to 
Armour in 1971 to be more centrally 
located amid the 22 weekly newspa-
pers that print there. Total print counts 
for all of the publications have dipped 
21 percent—from 65,210 in 2008 to 
51,230 in 2014—but local newspapers 
still are relevant.

“Especially in the small towns, 
(older folks) like to go to the stores and 

have something in their hands that 
they can take home. … They look for-
ward to the grocery inserts that come 
out, and finding out the news they 
didn’t know at coffee. I think small 
town newspapers are going to be 
around for a long time, the quantities 
might continue to decrease, but we’re 
still going to be here,” Heller said. “As 
more papers get on the internet, some 
of the papers aren’t doing as much in 
print, so finding new customers is dif-
ficult, but keeping the existing ones 
happy has been the main goal.”

Recently, the company, which 
employs four people full-time and 
eight people part-time—mostly 
Monday through Wednesday noon, 
when the publications are printed—
upgraded equipment, so the papers 
can submit their pages electronically 
each week, allowing the paper to be 
printed within an hour of being sent 
over.

Previously, “they would come in 
and they would be asked to opaque 

A quiet moment 
on Armour’s 
Main Street.
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Now hiring for: EXPERIENCED 
AUTOMOTIVE TECHNICIAN

Pape Automotive in Parkston, 
S.D., is looking for an 
experienced automotive 
technician. Two years’ 
experience or completion of 
tech school preferred. Salary 
based upon experience. Call 
Dave at (605) 928-7202 or stop 
by the business (304 S S.D. 
Highway 37) to apply. Pape 
Automotive is a family-owned 
auto repair facility specializing 
in customer satisfaction. It’s 
open M-F 8-6 and Saturdays by 
appointment.

in Parkston, S.D.

FINANCING IS BORING. 
so we made it easy.

basec
BEADLE AND SPINK ENTERPRISE COMMUNITY

Home Mortgages | Small Business Loans
Community Development Assistance

605.635.6165  |  www.basec.org

their own negatives, get back there 
and make their own plates from time 
to time, and then go prepare their stuff 
for labeling. 

Now they just get in the back door, 

get their bags ready, and they’re out in 
an hour-and-a-half or so,” Heller said. 
“It gives them much better quality, and 
should give them a lot better product 
to sell to their advertisers.” í

A lot of area news 
originates—at least 
in its tangible form—
on Main Street in 
Armour, S.D. Twenty-
six publications, 
including 22 area 
weekly newspapers, 
are printed at Rocket 
Printing. Pictured are 
Rocket officer manager 
Julie Hinckley, office 
assistant Juenelle Dyk, 
general manager Dean 
Heller (pictured at rear) 
and pressman Butch 
Weitzman.

www.chamberofmadisonsd.com

Prairie Village 
Railroad Days

Discovery Day 
Road Races 
Mart in the Park

23rd Annual Madison 
Car Show

54th Annual Prairie 
Village Steam 
Threshing Jamboree

JUL
9-10

JUL
30

AUG
7

AUG
25-28

Historic Prairie Village 50th Anniversary

FIVE AREA LAKES • SUMMER RECREATION • CAMPING • FISHING
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It’s “quite a goal, but you have to 
look at the total impact on the whole 
community. … We want to make sure 
that we’re absolutely ready to do that 
when we do our actual rollout … so 
we can get people to actually buy into 
it,” said Milbank Mayor Pat Raffety. 
“We can advertise jobs, but if there’s 
nowhere for them to live, they can’t 
come here.”

Before Milbank can welcome 125 
potential new employees, the town of 

3,313 needs about 200 new homes. To 
help them meet that audacious goal, 
Milbank is taking part in the Home 
Address Plus program, a partnership 
among Dakota Resources, Grow SD 
and NeighborWorks Dakota Home 
Resources. The program brings com-
munity coaches and resource provid-
ers into communities to help them cre-
ate and implement a plan based on 
housing study findings and the actual 
needs of current residents. 

On April 6, about 30 interested 
Milbank residents gathered at a 
Dakotafire Cafe event at the Milbank 
Visitors Center to open the floor to con-
versation surrounding housing and to 
pique interest in the Home Address 
Plus program.

“We wanted to hold our Dakotafire 
Cafe in a community that was really 

geared up to talk about housing, and 
Milbank presented us with a great 
opportunity,” said Dakotafire Publisher 
and Editor Heidi Marttila-Losure. 

It was also an opportunity for 
Milbank to prepare for the work to 
come. 

“We were setting the stage for the 
housing work that Milbank is planning 
by getting them talking about the big 
picture,” she said. “When people see 
a problem, they tend to want to jump 
into action, but stepping back to under-
stand it a little better can help make 
sure that effort is going in the right 
direction.”

Since the gathering, Milbank City 
Administrator Jason Kettwig said 
excitement about the upcoming pro-
cess has been obvious.

“Probably half or two-thirds of 
every day since then has been filled 
with some sort of housing question or 
somebody with an idea of what we can 
do,” he said. The Café “is a good thing 
for any community to do, and a good 
way to draw suggestions out of your 
residents.”

Dave Hicks, a contractor and land-
lord who was born and raised in 
Milbank, said he’s hopeful that the 
Café and upcoming conversations will 

Finding room to grow
DAKOTAFIRE CAFÉ

Milbank starts to build  
a foundation for housing 
project at Dakotafire Café

by WENDY ROYSTON

With a goal of growing 
their town’s popula-

tion 20 percent by 2020 
to meet projections of a 
growing workforce, lead-
ers in Milbank, S.D., know 
growth of all sorts will be 
necessary to make the 
dream a reality.

Dillon Dwyer, center, speaks about his 
experiences during the Dakotafire Café. 
Also pictured, from left foreground, are 
Bobbie Bohlen, Katy Heller, Mark Leddy  
(hidden), Joe Bartmann (standing), and 
Cheryl Ward. Photo by Wendy Royston
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help point him and others inter-
ested in—literally—building a 
future for Milbank toward a focus 
their efforts.

“I think we do have an issue in 
Milbank, as far as affordable hous-
ing for the middle income people. 
It’s not bad where it’s at for me,” 
because “move in-ready” homes on 
the market aren’t readily available, 
so both the construction business 
and the rental business are boom-
ing. “They can’t find something 
they want that’s in the right range, 
so rather than settle, they end up 
building. … And those who don’t 
tend to rent. … But that’s not neces-
sarily good for young people who 
want to come to town and not have 
to go through the hassle.”

Hicks, who expressed inter-
est in the upcoming process in 
Milbank, said the Café was “pretty 
informative.”

“It wasn’t just a boring, mel-
ancholy meeting. It kept people 
engaged, and felt like maybe some-
thing was getting accomplished, 
rather than just sitting, being lec-
tured,” he said. “I was interested 
in seeing what they say Milbank is 
lacking, as far as housing, or what 
they suggest, as far as how to prog-
ress, to make it more affordable 
and accessible to people.”

Hicks said he plans to test 
whatever theories 
come out of Home 
Address Plus by 
building a spec 
house that meets 
the determined 
demand.

Why does housing matter for 
your community's future? 

“As a community, we are business-
ready, but we’re not housing-
ready at this point,” Kettwig 
said, adding that availability 
of adequate housing “re-

moves one of the stresses of 
relocating to a new community.”

Another participant added that in-
creased housing builds the community’s 
tax base, allowing for other development.

“It’s the lifeline to our community, vital 
for growth, and we need to 
work on it as a community 
in order to rebuild,” another 
person said.

What would people and 
organizations in your 
community need to be 
doing differently to help 
make housing opportunities 
wildly successful?

Kettwig said community buy-in is key 
to inspiring residents to “make less today 

to have more tomorrow,” 
and others added that 
bankers and members of 
the city council should 

play a large role in 
developing a housing 
committee.

Continued on page 40
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wildwaterwest.com •  6o5-361-9313

Sioux Falls, SD
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Who else is impacted by housing 
decisions in your community? 
Who cares, but isn’t here?

Milbank’s 18- to 25-year-old demographic 
is nearly nonexistent, in large part due to 
graduates pursuing higher education, but 
Kettwig said “There are still some people 

who could be here, working 
at some of these jobs.”

A young, professional 
returner to the community 
pointed out that recruiting 

more people like himself would be difficult, 
too, if some changes aren’t made.

“When I graduated college, I wasn’t look-
ing to buy a house right away, but if you 
want me to stay, I need a place to start here,” 
he said. “If you’re thinking about the long-
term plan for the community, you need to 
invest in having affordable places for young 
people to come back and live, so that they 
can come back and invest in the community 
themselves down the road.”

“Milbank has places to rent … but you 
need to offer places for people to live, to 
come and work for you. If you want the com-
munity to grow, we need affordable living 
for people to get their foot in the door,” he 
added.

And the goal to increase Milbank’s 
population by more than 600 people over a 
three-year span presents concerns outside 
housing, too.

“If there are 125 jobs open, are we ready 
for 125 new people to live here?” one par-
ticipant asked. “Is our police force ready, is 
our sewer system ready, our hospital … our 
school ready for 100 new families?”

Raffety said the community is trying to be 
both optimistic and realistic in its planning.

“Twenty percent is quite a bit, but even 
if we can get 10 or 15 percent population 
growth, that will be a good thing,” he said 
after the Dakotafire Cafe. “I hope this is a 
big change in a population 
trend that every year we 
lose a few families. We are 
hoping that, if we build it, 
they will come.”   í

Continued from page 39

 Dave Hicks, foreground, 
speaks with Amber and Jan 

Scriver during the Dakotafire 
Café in Milbank on April 5.

Photo by Wendy Royston
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ADVANCED SURGICAL CARE  

HERE AT HOME
At Sanford Aberdeen, we believe quality care should be delivered close to home. Our expert 
surgeons provide health and healing where it’s convenient to you. Where you feel at home.

Common surgeries:
• Colonoscopy
• Appendectomy
• Bowel resection
• Breast surgery

• Cancer surgery
• Skin cancer removal
• Open abdominal procedures
• Hernia repair

Call Sanford Aberdeen Clinic at (605) 725-1700 to schedule an appointment.

sanfordaberdeen.org



The voice of  Clark County since 1880

Dickey county  
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Law Office

These sponsors support distribution of Dakotafire in their communities:

The Hoven 
Review

We are grateful for their support!  
If you live in one of these communities and enjoy receiving Dakotafire, PLEASE THANK YOUR SPONSOR!

www.arlingtonsd.com

Low-Interest Business Loans  •  Commercial Lots Available 
Entrepreneurial Technical Assistance

Jason Uphoff:   
jason.m.uphoff@gmail.com

Helping you bring your dream to life.

ARLINGTON COMMUNITY  
DEVELOPMENT CORPORATION

SPONSORS MAKE A DIFFERENCE. 

If you’d like to sponsor distribution of Dakotafire in your community, e-mail heidi@dakotafire.net for details!

Prairie Stop
Hoven, SD 

Hoven Co-op  
Service Co. 

czz bczz bMAY 20
Pheasant 
Roost “Par 3” 
Golf Tourney, 
Fishers 
Grove 
Country Club 

JUNE 17
Redfield  
Bull-A-Rama

The Redfield community has many activities for all ages!
Come visit us this summer!

FOURTH OF JULY CELEBRATION
Start the Fourth of July celebration 
with the City Parade at 10 a.m. Then 
go to City Park, where your family can 
catch good food, rides, games and 
more! Next head down to the Redfield 
fairgrounds for Team Roping, Barrel 
Racing & Pole Bending Runs while 
enjoying great food. Finish the day 
with Redfield’s spectacular fireworks 
display over Redfield Lake!

For more information on community activities, visit www.redfield-sd.com
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PERSPECTIVE

“The image is actually a frame grab from a video my 
company, Passenger, was producing for a joint project 

with OTA and the South Dakota Community Foundation. The 
aim of the project was to showcase a wide range of stories of 
philanthropy across the state.  This particular story was about 
a young man, Ty Eschenbaum, who after battling cancer, 
started a college scholarship fund for other young survivors 
of the disease.  The image is of his father on their cattle farm 
outside of Brookings as a thunderstorm was starting to roll in.”

—Joe Hubers

Joe Hubers is a filmmaker in Sioux Falls, S.D. His company, 
Passenger, recently released a film called "Of Minor 
Prophets" based and filmed in South Dakota. Learn more 
about the film at www.ofminorprophets.com. See more of 
Joe Hubers' photography at www.jhubers.com.

“Perspective” shares a unique viewpoint of life in the Dakotas through photography or art. Are you a photographer or 
artist who would like to submit an image for consideration? See details at dakotafire.net/perspective2. dakotafire.net  43
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SIGN UP  

as a Fired Up 
member by May 31, and 

HELP CHOOSE THE 

TOPIC for one magazine 

issue next year! 
See inside front cover for 

details.


